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MISSOURI DEVELOPMENT FINANCE BOARD 

TAX CREDIT FOR CONTRIBUTION PROGRAM APPLICATION 

The undersigned Applicant hereby submits this Application and requests the Missouri 
Development Finance Board (the “Board”) accept a Contribution, and, to the extent described 
herein, apply the proceeds of such Contribution for the purpose of financing the Project 
described below (the “Project”) pursuant to the Board’s Tax Credit for Contribution Program. 

The undersigned has read the Board’s Tax Credit for Contribution Program Description 
and Guidelines. 

Date: Total Estimated Project Budget/Cost: $ 
Total Amount of Proposed Contribution: $ 
Total Tax Credit Amount (50% of Contribution): $ 

Name: 
Address: 
City County: Zip Code: 
Contact: Telephone: 
Title: Fax: 
E-mail:

A. THE APPLICANT

1. Organization:

What type of governmental entity is the Applicant?

2. Legal or In-House Counsel to the Applicant:

Firm Name: 
Address: 
City State: Zip Code: 
Contact: Telephone: 
Title: Fax: 
E-mail:

3. 

4. In which state legislative District(s) is the Project located:

House:  Senate:
In which U.S. Congressional District:

5. 

What is the total population of the Applicant? 

Taxpayer Identification Number:

10/10/2025

City of Jefferson
320 E. McCarty St.
Jefferson City Cole 65101
Brian Crane 573-634-6303
City Administrator
bcrane@jeffersoncitymo.gov

Home Rule City

211 N. Broadway, Suite 200
Gilmore & Bell, P.C.

St. Louis MO 63102
Mark Grimm 314-444-4118

mgrimm@gilmorebell.com

43,228 (2020)

District 60 District 6

District 3

44-6000193

126,589,662
8,000,000
4,000,000

City of Jefferson
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6. 

(Use the NAICS number for the facility(s) to be constructed or improved with the contribution.) 

*NAICS — North American Industry Classification System.  The Federal Office of Management
and Budget (OMB) adopted the NAICS as the industry classification system used by the
statistical agencies of the United States.  NAICS replaces the 1987 Standard Industrial
Classification (SIC).  The NAICS is used for classifying business establishments to assist with
gathering data related to measuring productivity, unit labor costs, and the capital intensity of
production, employment and other information.  Missouri businesses are assigned a NAICS
when the company files a “Report to Determine Liability Status” with the Missouri Department
of Labor and Industrial Relations, Division of Employment Security to determine
Unemployment Tax Liability.  Normally, a general business employer becomes liable for the tax
and responsible for providing unemployment insurance for its workers when it:

Pays $1,500 in wages (cash and in-kind) in a calendar quarter, or

Has an employee in some portion of a day in each of 20 different weeks, or

Becomes liable under the Federal Unemployment Tax Act (FUTA) and employs a worker
in Missouri, or

Acquires and continues without interruption substantially all the business of a liable
employer.

B. THE PROJECT

1. Project Description:

Type of Project:

Construction of new infrastructure 

Acquisition of real estate 

Construction of new facilities 

Acquisition of existing facilities 

Additions or improvements to existing facilities 

Acquisition of equipment 

Business Address/Location of Project Site: 

(Street) (City) (County) 

Facility’s NAICS* Number: 
531120-Conference Center; 721110 - Hotels and
Motels; 812930-Parking Garage

200 Capitol Ave. Jefferson City Cole

✔
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Legal Description of Property: 

What is the expected date of commencement of construction of the Project? 

Date:  

What is the date the Project is expected to commence operations? 

Date: 

2. Project Costs and Ongoing Sustainability:

On the following table, state the costs reasonably necessary for the acquisition of the site
and/or construction of the proposed Project together with any machinery and equipment
in connection therewith, including any utilities hook-up, access roads, or appurtenant
structures. Additionally, on a separate attachment explain how the project will be
financially self-sustainable on an ongoing basis. Attach an annual income and expense
Proforma for the project demonstrating sustainability.

04/01/2026

03/31/2028

All of Inlot Nos. 339, 340, 341 and 342, in the City of Jefferson, Cole County, Missouri.

Also, part of Inlot Nos. 344, 345 and 346 in the City of Jefferson, Missouri, being the same property described as Lot
No. 2 in deed of record in Book 309, page 356, Cole County Recorder's Office, more particularly described as follows:

From the northeasterly corner of said Inlot No. 346; thence S41°45'38"W along the easterly line of said Inlot No. 346,
5.00 feet to the northeasterly corner of the property described in said Lot No.2 and the POINT OF BEGINNING for
this description; thence along the boundary of said Lot No.2 the following courses: S41°45'38"W, 84.64 feet; thence
N48°43'45"W, 83.75 feet; thence S41°45'38"W, 110.02 feet to the northerly line of High Street; thence N48°44'32"W,
along the northerly line of High Street, 25.00 feet; thence N41°45’38”E, 131.63 feet; thence N48°45’03”W, 100.55
feet; thence S41°52’06”W, 5.00 feet; thence N48°45’03”W, 20.20 feet; thence N41°52’06”E, 68.00 feet; thence S48°
45’06”E, 229.38 feet to the point of beginning.

Containing 19,657.16 s.f. (0.45 ac an acre)

Included in above described tract is part of Lot 1 and Lot 4 , all Lots 2 ,3 and 10, the northerly part of Lots 11 ,12 ,13
and 14, sometimes referred to being a subdivision of Inlots Nos. 345 and 346.
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Description of Estimated Project Costs 

Non-
Contribution 

Amount 

Cost Financed 
With 

Contribution 
Proceeds 

A. Acquisition of Land $ $ 
Acquisition of Existing Buildings $ $ 

B. Infrastructure Costs:
1. Filling, grading and provision of drainage $ $ 
2. Storm water retention $ $ 
3. Installation and extension of utilities (offsite): $ $ 

a. water $ $ 
b. sewer $ $ 
c. sewage treatment $ $ 
d. gas $ $ 
e. electricity $ $ 
f. communications and similar facilities $ $ 

4. Installation and extension of utilities (onsite): $ $ 
a. water $ $ 
b. sewer $ $ 
c. sewage treatment $ $ 
d. gas $ $ 
e. electricity $ $ 
f. communications and similar facilities $ $ 

5. Construction, Extension or Improvement of
Roads and/or Rail Lines $ $ 

6. Extension of sidewalks and curbing $ $ 
7. Elimination of Blight (please describe) $ $ 
8. Other (please describe) $ $ 

C. Facility Construction Costs (exclude inventory and working capital):
1. Architectural and Engineering $ $ 
2. Site Preparation $ $ 
3. Materials $ $ 
4. Labor $ $ 
5. Construction Contracts $ $ 
6. Utilities Connection $ $ 
7. Paving and Landscaping $ $ 

D. Renovation Costs $ $ 
E. Machinery and Equipment $ $ 
F. Furniture and Fixtures $ $ 
G. Interest During Construction

From   To $ $ 
H. Accounting, Legal, Miscellaneous $ $ 
I. Contingency $ $ 

TOTAL PROJECT COSTS $ $ 

920,638

5,300,237

86,502,163

13,127,358

10,712,600

2,026,667
118,589,662

8,000,000

8,000,000
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Source of Funds: 

State amount and sources of financing for all of the Project costs listed above. 

Sources Amount 

Contribution Proceeds $ 
Applicant’s Funds (Describe Sources) $ 
Federal Funds (Describe Sources) $ 
State Funds (Describe Sources) $ 
Private Funds (non-Contributions) $ 
Other (Describe Sources) $ 

TOTAL $ 

Provide a detailed description for all State, Federal, Private or Other funding sources listed 
above.  Include agency and program name, respective amounts if more than one source is 
involved on the same line, and a copy of the funding commitment or approval setting forth 
the terms of funding.  If approval has not been received, provide an explanation of where the 
application or request is in the review process, and the expected date of approval.  The 
ability to demonstrate a high level of certainty in obtaining all funding identified to complete 
the project as presented is a factor the Board considers. 

8,000,000

0
2,000,000
4,000,000
87,754,306
116,954,306

15,200,000

See attached description of project sources.

* - Additional state funds estimated at $7,990,000 over 25 years through the Downtown
Revitalization Preservation Program are utilized to support repayment of Hotel and
Incentive Revenue Bonds.
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4. Ownership:

Present legal owner of Project site:

If presently owned by Applicant, indicate date of purchase, reason for purchase, and current 
use of site: 

Is there a relationship legally or by virtue of common control between either the current 
Project user or owner or the proposed Project owner and user or seller of the Project: 

Yes No   If yes, please give details. 

5. Employment:

New Full-Time Jobs Average Wage 

Part-Time Jobs Average Wage 

Temporary Jobs Average Wage 

Jobs during Construction 

Average Wage 

Estimated length of Construction period   _________________ 

City of Jefferson

65 $29/hr
20 $24/hr
15 $21/hr

314
$65/hr

23 months

See Attachment

The conference center and hotel will be owned by the Capital City Corporation
for Growth, a single purpose municipal non-profit corporation on property leased
from the City of Jefferson. The parking garage will be owned by the City of
Jefferson.

✔
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C. FINANCIAL INFORMATION

Financial Statements:Attach audited financial statements for at least the last three (3)
fiscal years, including the most recent interim statement (not more than 90 days old).

Financial Difficulties:
Has the Applicant, or any corporation formed by or on behalf of the Applicant, ever
defaulted on its debt obligations, been involved in bankruptcy, creditor’s rights, or
receivership proceedings, or been involved in criminal proceedings bearing on the
handling of financial matters?

Yes No   If yes, please give details. 

3. Litigation:

Is the Applicant presently involved in any litigation which could have a material effect on
its financial solvency?

Yes No   If yes, please give details. 

4. Please list the Applicant’s general fund and other key fund surpluses (or deficits) for the
last four years.

Year 
General Fund 
( ) for deficits 

______ Fund 
( ) for deficits 

______ Fund 
( ) for deficits 

5. Has the Applicant ever defaulted on any obligation or failed to appropriate for any lease
or any other annual appropriation obligation during the last 20 years?

Yes No   If yes, please give details. 

City of Jefferson Financial Reports are available at:
https://www.jeffersoncitymo.gov/government/acfr.php

Conference
Center Parking

2024
2023
2022
2021

1,503,341
4,996,883
47,161
2,161,981

672,597
976,011
841,907
734,840

(132,699)
309,239
282,167
215,154

✔

✔

✔
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PROJECT REVENUES
Attach a cost benefit analysis showing the total tax revenues generated that will be
collected by the local governmental jurisdictions and the state as a result of the Project,
and the cost of all local and state governmental assistance provided to the Project.
Revenues and costs should be identified by each recipient or payee (private and
governmental). Submission of a cost benefit analysis for Small Cities category and social
services-focused projects may be waived at the discretion of the Board.

IDENTIFICATION OF CONTRIBUTORS

Has the Applicant identified who the contributors would be?

Yes   No   

If Yes, please list below or attach a list of names of potential contributors. 

If No, please explain why the Applicant believes such Contributions are likely to be 
obtained. 

Provide a timeline of fundraising activities.  Include when you expect the first 
contribution to be made and when you expect to have the fundraising for this project 
complete.  Please be as specific as possible. 

F. USE OF THE PROJECT

If the Project will be used for (or will substantially benefit) an entity in addition to the
Applicant, please complete Exhibit B for such user of beneficiary.

 

See attached Economic Impact Analysis by University of Missouri Extension,
Exceed: Regional Economic & Entrepreneurial Development Program.

The project is envisioned to not only be the premier meeting location for statewide
conferences and events but will also be developed as a showcase to feature Missouri
businesses, products, materials and craftsmanship. Visitors to the facility will see,
taste, and experience all that Missouri has to offer, giving the project broad appeal to
contributors from across the state wishing to invest in the state’s legacy. A third-party
firm will be retained to assist in raising private and corporate contributions to fully
leverage credits received from the MDFB Contribution Tax Credit Program.

Begin fundraising planning 10/1/25
Begin fundraising outreach 12/1/25
First contributions received 02/1/26
Fundraising complete 12/31/26

✔





Exhibit A Project 
Narratives 

Please address each of the following statements. (Provide separate attachments as necessary.) 

1. Provide a description of the project, including land, buildings, improvements, machinery and
equipment to be acquired or constructed, and the principal use of the facilities once complete.

The project consists of constructing a new state-wide destination conference center, an attached full-
service headquarters hotel and an integrated public parking garage. The land for the project is currently
owned by the City of Jefferson.
A city created and controlled 501 (c)(3) corporation will lease the property from the city and will own the
conference center and hotel. The conference center and hotel will be operated by a third party under a
Qualified Management Agreement, and the facility managed by a third party under an Asset Management
Agreement.
The City of Jefferson will operate the parking garage as a public parking facility, managed by the city’s
contract parking operator.

2. Describe the public policy objective(s) that will be supported by the Project.

The goal of this project is to capitalize on the need to demolish the existing municipal parking garage and
the acquisition and demolition of the Jefferson City News Tribune site to create a project which will:

1) Redevelop a prominent location in the heart of downtown Jefferson City adjacent to the Governor’s
Mansion and 2 blocks from the State Capitol which will increase activity in the downtown, supporting
existing businesses as well as providing opportunities for new business growth.

2) Capitalize on Jefferson City’s status as the state capital and central location to provide space for
policy makers to host constituents and support advocacy efforts; as well as to attract events for
statewide industry associations, policy summits, business groups, government agencies, and civic
organizations.

3) Create a civic gathering space for cultural events, trade shows, and community activities, as well as
private social events.

4) Encourage economic development by attracting overnight visitors, increasing local spending in hotels,
restaurants, and retail businesses which encourages business growth, creates new jobs, and
expands the local tax base.

5) Provide new modern public structured parking to support the new development, as well as existing
downtown businesses and capitol visitors.

3. Describe and quantify the project’s primary beneficiaries or targeted audience/clientele served.

The target user of the new state-of-the-art conference center and headquarters hotel in Jefferson City will
be a broad range of industry, business, professional, and civic organizations as well as government
agencies. The proximity to the Capitol will facilitate industry involvement in government-related events,
creating opportunities for legislators and policymakers to collaborate with industry leaders to establish
policies benefiting the statewide economy.  Over 120 statewide industry and trade associations located in
Jefferson City will benefit from hosting meetings, conferences, and professional development events in a



centrally located and accessible venue. Local organizations and residents will also benefit from a quality 
facility to host entertainment events, trade shows, award ceremonies, weddings and receptions. 
 
A CBRE-Valuation & Advisory Services report estimates the facility could host approximately 51 large 
(+200 attendees), multi-day events per year with more frequent smaller single day, and multi-day events 
accounting for an increase of approximately 29,174 room nights annually into the market due to group 
events; it is estimated 6,600-9,900 of these room nights will overflow into existing hotels in the market. 
Induced demand from corporate and leisure travel is estimated to attract an additional 7,000 room nights 
annually.  
 
Jefferson City residents, downtown businesses, conference center attendees and capitol visitors will all 
benefit from a new modern downtown parking facility. 
 
Bringing more visitors to Jefferson City by hosting large multi-day events will drive growth of existing 
businesses and provide opportunities for new businesses.  Restaurants and bars will benefit from 
increased traffic, and local shops will benefit from tourist purchases. Business growth ripples throughout 
the community through additional need of employment, suppliers, and vendors.    
 

4. Explain the economic impact this project will have on the State of Missouri and the community in 
which it is located. 
 
The University of Missouri Extension – Exceed program performed an Economic Impact Analysis for the 
project to understand the local economic impact as well as the economic impact on the rest of the state. 
The analysis considered impacts due to the construction of the facility as well as impacts from the first 10 
years of operations. Below is a summary of the Economic Impact Analysis. 
 

 



 
 
 

5. Explain the non-economic benefits this project will have on the community and state. 
 
The conference center located in the heart of downtown Jefferson City is more than an event space, it is 
a local asset that will enrich the community by offering a venue for local cultural events, art shows, career 
fairs, nonprofit fundraisers, and other community celebrations. It will be local landmark that serves as a 
source of civic pride and symbolizes investment in the community’s quality of life. The state-of-the-art 
facility will expand opportunities for seminars, lectures, and educational partnerships with local schools 
and Lincoln University.  Local residents will benefit from expanded cultural events, improved dining and 
entertainment options and a stronger sense of connection to the downtown. The conference center will 
not only serve as a catalyst for economic growth, but also for community identity, civic engagement and 
social vitality.     
 
Being located in Missouri’s capital city presents an opportunity to showcase the industries, agriculture, 
natural resources, history, and culture unique to the state while providing a venue that connects citizens 
and their government.  The central location creates a natural venue for statewide associations, business 
groups, nonprofit organizations and civic groups to collaborate, host annual meetings and provide 
professional development opportunities.  By hosting advocacy days, legislative forums, and civic events 
the conference center becomes a place for citizens to interact with elected representatives and 
government officials in a welcoming environment. 
 
 

6. How did you determine the amount of local city/county cash or local non-profit cash to be 
dedicated to the project? 
 
Local cash contributions to the project consist of current balances in the City of Jefferson Parking Fund, 
Conference Center Fund, and other available fund balances.   
 
The Parking Fund, an enterprise fund within the City of Jefferson Budget currently has a fund balance of 
approximately $4.3 million. The city plans to commit $3.0 million from the fund balance to the project for 
the parking garage component of the project. 
 
 
In 2011, the city voters approved collection of a 7.0% tax on sleeping rooms occupied by transient guests 
in the city to promote tourism (Lodging Tax). The city allocates 3/7 of the Lodging Tax to the Jefferson City 
Convention and Visitors Bureau to promote tourism in Jefferson City, and 4/7 of the Lodging Tax is 
deposited into a separate fund for the development of a conference center (Conference Center Fund).  As 



of April 2025, the balance in the Conference Center Fund was $9.8 million.  Prior to closing on project 
financing documents in early 2026, an additional $1.4 million is expected to be deposited into the 
Conference Center Fund bringing the total cash available to $11.2 million. The Conference Center Fund 
balance will primarily be used to fund the design phase of the project. 
 
The City of Jefferson is anticipating dedicating $1.0 million in additional funds toward the project from 
previously allocated sources.       
 

7. Describe the fundraising history of the organization and how they intend to be successful in 
raising funds for this project using tax credits. 
 
The third-party firm will implement a fund-raising strategy based on the Missouri showcase concept 
focusing on three areas. 
 
1) Campaign development of naming opportunities for various giving levels; recognition plan such as 

signage, donor wall, public acknowledgements, etc; in-kind contribution strategies for utilizing 
Missouri-made businesses and materials; marketing materials to showcase the program. 
 

2) Political alignment & public support from statewide officials and legislative leaders by identifying the 
project as a statewide asset and creating consistent messaging at public events & announcements. 

 
3) Targeted donor engagement of prospective private, corporate, and industry donors by conducting initial 
outreach and presentations to bring awareness of the project and working to secure financial 
commitments to the project.       
 
 

8. Explain how this project will be financially self-sustainable upon completion. 
 
In 2024, CBRE Valuation & Advisory Services completed a hotel market study to determine the potential 
market demand for a hotel and conference center facility in Jefferson City. Based on the demand 
estimates, CBRE provided projections of occupancy, average daily room rate, and revenue per available 
room that the proposed facility could reasonably be expected to achieve.  CBRE further estimated the 
property’s annual operating results, including total operating revenues and expenses, and net income 
from operations. 
 
From information contained in the CBRE market study, Stifel, the anticipated bond underwriter for the 
project, completed a project pro forma which estimated the bonding capacity of the project based on 
revenues that will be generated from the operation of the hotel and conference center and public parking 
garage.  Stifel has proposed issuing three series of bonds; Hotel/Incentive Bonds paid from the net hotel 
operating income including revenues generated by various incentive programs including TIF, TDD, CID, 
and PID; Lodging Tax Bonds paid from the city’s existing lodging tax assed on all transient room nights in 
the city; and Parking Revenue Bonds paid from the operation of the city’s parking system. 
 
To ensure the facility is operated and maintained to a high standard over the life of the project, the 501 
(c)(3) non-profit hotel owner will engage an operator under a Qualified Management Agreement to 
operate and manage the facility on a day-to-day basis in conformance with the hotel brand standards. In 
addition, an asset management firm will be contracted to review whether the facilities are being 
maintained in a first class manner, review the ongoing financial stability, and review compliance with 
brand standards.    
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EXHIBIT B 

PROJECT USER BENEFICIARY INFORMATION 

(Only to be completed when the Project will be used by or will benefit a non-profit or for-profit 
business or other private person.) 

A. THE PROJECT USER OR BENEFICIARY

Name:

Address: 

City State: Zip Code: 

Contact: Telephone: 

Title: Fax: 

E-mail:

1. Business Organization:

Corporation 

C-Corporation

S-Corporation

LLC  

Partnership ( General Limited) 

Sole Proprietorship 

Publicly Held 

Privately Held 

Is the Project User or the Beneficiary a subsidiary or affiliated directly with any other 
organization?   

Yes   No   

If so, indicate relationship and name of related organization. 

 

Capital City Corporation for Growth (CCCG)
320 E. McCarty St.
Jefferson City MO 65101
Brian Crane 573-634-6311
Executive Director
bcrane@jeffersoncitymo.gov

✔

✔

CCCG has been newly incorporated by the City of Jefferson and will be controlled by a
board of directors who's membership is the City Council of the City of Jefferson,
Missouri.

✔
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Is the Project User or the Beneficiary a 501(c)(3) corporation?  If so, provide Proof of 
Status as a not-for-profit organization.  

Yes No  

2. Officers and Directors

Title Name Address of Residence 

Vice  
Secretary 
Treasurer
Directors 

3. Principal Stockholders, Members or Partners:

Name % City/State 

4. Legal Counsel to the Project User or the Beneficiary:

Name:
Address: 
City, State, ZIP: 
Telephone: 
Fax: 
E-mail:

5. Project User or the Beneficiary’s Principal Banker:

Name:
Address: 
City, State, ZIP: 
Telephone: 
Fax: 
E-mail:

Ron Fitzwater
TBD
TBD
TBD
Randy Hoselton
Mike Lester
Treaka Young

Jefferson City, Mo

Jefferson City, MO
Jefferson City, MO
Jefferson City, MO

City of Jefferson 100% Jefferson City, MO

Mark Grimm, Gilmore & Bell, PC
211 N. Broadway, Suite 200
St. Louis, MO 63102
314-444-4118

mgrimm@gilmorebell.com

TBD

✔

Chris Leuckel
Makenzie Job
Jeff Ahlers
Aaron Mealy
Derek Thomas
Julie Allen
Shane Kampeter

Jefferson City, MO
Jefferson City, MO
Jefferson City, MO
Jefferson City, MO
Jefferson City, MO
Jefferson City, MO
Jefferson City, MO
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6. Project User or the Beneficiary’s Current Operations:

Briefly, describe the Project User’s or the Beneficiary’s operations, including description
of existing products, facilities, services and in general, its method of operations,
customers, clients and suppliers.

9. Litigation:

Is the Project User presently involved in any litigation which could have a material effect
on its financial solvency?

Yes No   If yes, please give details. 

Financial Statements and Ongoing Sustainability:
Attach audited financial statements for at least the last three (3) fiscal years, if available,
including the most recent interim statement (not more than 90 days old). If audited
financial statements are not available, please explain why and submit reviewed,
compilation or other type statements.    Additionally, on a separate attachment explain
how the project will be financially self-sustainable on an ongoing basis. Attach an annual
income and expense Proforma for the project demonstrating sustainability.

Relationship to the Project:

Describe in detail the Project User’s or the Beneficiary’s relationship to the Project

described in the Application to which this Exhibit is attached.

CCCG has been incorporated for the sole purpose to own the conference center and
hotel components of the project.

CCCG will own the conference center and hotel components of the project and will lease
the property from the City of Jefferson. The City of Jefferson will retain ownership of the
parking garage component. As the hotel owner, CCCG will enlist the services of a
contract operator and contract asset manager to operate and manage the facility.

✔

CCCG is newly incorporated, therefore there are no previous financial statements. A
description of the project's financial sustainability, and project proforma have been
included in Exhibit A.
City of Jefferson Financial Reports are available at:
https://www.jeffersoncitymo.gov/government/acfr.php
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director’s discretion, elect not to apply such administrative action for a first-time occurrence. Any person, corporation, 
partnership or other legal entity that is found to be ineligible for a state-administered or subsidized tax credit, tax 
abatement, or loan pursuant to this subsection may make an appeal with the administrative hearing commission pursuant 
to the provisions of Chapter 621, RSMo. “Negligent”, for the purposes of this subsection means that a person has failed to 
take the steps necessary to comply with the requirements of 8 U.S.C. 1324a with respect to the examination of an 
appropriate document or documents to verify whether the individual is an unauthorized alien. 

2. Beginning August 28, 1999, any individual, individual proprietorship, corporation, partnership, firm or association that
knowingly accepts any state-administered or subsidized tax credit, tax abatement or loan in violation of subsection 1 of
this section shall upon conviction be guilty of a class A misdemeanor, and such action may be brought by the attorney
general in Cole county circuit court.

Section 285.525. (1) "Business entity", any person or group of persons performing or engaging in any activity, enterprise, 
profession, or occupation for gain, benefit, advantage, or livelihood. The term "business entity" shall include but not be 
limited to self-employed individuals, partnerships, corporations, contractors, and subcontractors. The term "business 
entity" shall include any business entity that possesses a business permit, license, or tax certificate issued by the state, any 
business entity that is exempt by law from obtaining such a business permit, and any business entity that is operating 
unlawfully without such a business permit. The term "business entity" shall not include a self-employed individual with 
no employees or entities utilizing the services of direct sellers as defined in subdivision (17) of subsection 12 of section 
288.034 . . . . 

Section 285.530.1. No business entity or employer shall knowingly employ, hire for employment, or continue to employ 
an unauthorized alien to perform work within the state of Missouri.  

2. As a condition for the award of any contract or grant in excess of five thousand dollars by the state or by any political
subdivision of the state to a business entity, or for any business entity receiving a state-administered or subsidized tax
credit, tax abatement, or loan from the state, the business entity shall, by sworn affidavit and provision of documentation,
affirm its enrollment and participation in a federal work authorization program with respect to the employees working in
connection with the contracted services. Every such business entity shall also sign an affidavit affirming that it does not
knowingly employ any person who is an unauthorized alien in connection with the contracted services. Any entity
contracting with the state or any political subdivision of the state shall only be required to provide the affidavits required
in this subsection to the state and any political subdivision of the state with which it contracts, on an annual basis . . . . 

3. All public employers shall enroll and actively participate in a federal work authorization program.

4. An employer may enroll and participate in a federal work authorization program and shall verify the employment
eligibility of every employee in the employer's hire whose employment commences after the employer enrolls in a federal
work authorization program. The employer shall retain a copy of the dated verification report received from the federal
government. Any business entity that participates in such program shall have an affirmative defense that such business
entity has not violated subsection 1 of this section.



Section B.2
Project Development Budget

and Construction Cost
Estimate



JEEFFERSON CITY DOWNTOWN CONFERENCE CENTER
CONCEPUTAL DESIGN PROJECT BUDGET

Total
GPP Developer Fees
Development Fee-Base Portion $5,252,460
Development Fee-Completion Portion $655,618
Developer Reimbursable Expenses $129,600

Developer Construciton Management Fee $534,765
Developer FF&E Service Fee $331,644
Developer OS&E Service Fee $157,650
Developer IT Service Fee $57,677
Developer Legal Services $485,564
Developer Insurance Cost $125,148
Total to GPP $7,730,125

HARD COSTS
Construction
McCown Gordon - Pre-Construction $177,333
McCown Gordon - Hotel Design Assist Partners $125,000
McCown Gordon - Existing Garage Demolition $920,638
McCown Gordon - Construction $101,002,163 *
Construction Total $102,225,134

Owner FF&E, OS&E, IT
Furniture Fixtures & Equipment $7,959,470
Operational Suppies & Equipment $3,783,633
Information Tecnhology $1,384,256
Owner FF&E, OS&E, IT Total $13,127,358

SOFT COSTS
Due Dillegence
City Permit Fees $300,000
Survey, Geotech, Env, Market Study $115,355
Due Dillegence Total $415,355

Design Consultants
Primary Consultants (Arch, Struc, MEP, Civil, Interiors) $3,664,713
Secondary Consultants (Food Service, Low Volt., Acoustic etc) $1,333,190
Total Design Fees $4,997,904

3rd Party Consultants
Testing & Inspections $235,739
Building Commissioning $72,097
Total 3rd Party Consultants $307,835

Brand Costs
Brand Technical Services $253,333
Brand Pre-Opening $2,005,951
Total Brand Requirements $2,259,284

Owner Contingency
Owner General Contingency $1,520,000
Owner DAS-ER Contingency $202,667
Owner Model Room Contingency $304,000
Total Brand Requirements $2,026,667

Total Conceputal Design Project Cost $133,089,662
Schematic Design Value Engineering Target -$6,500,000
Project Budget $126,589,662

* - Project construction estimate has been increased from the McCown Gordon conceptual cost estimate 
dated January 8, 2025 due to cost escalation prior to beginning Schematic Design.
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Section B.2
Project Fund Sources



JEEFFERSON CITY DOWNTOWN CONFERENCE CENTER
PROJECT FUND SOURCES

Contribution Proceeds
"Missouri Made" MDFB Contributions $8,000,000

$8,000,000
Applicant Funds

Parking Fund Contribution $3,000,000
Lodging Tax Contribution $11,200,000
City Non-ARPA Constribution $1,000,000

$15,200,000

Federal Funds
No Use of Federal Funds

State Funds
Downtown Revitalization Preservation Program (DRPP) $7,990,000 *
FY2024 DED State Appropriation $2,000,000

$2,000,000

Private Funds (non-Contributions)
"Missouri Made" Non-MDFB Contributions $2,000,000
Hotel Brand Key Money $2,000,000

$4,000,000
Other

Hotel and Incentive Revenue Bonds $34,140,738
Lodging Tax Revenue Bonds $22,374,363
Parking Revenue Bonds $28,591,539
Project Fund Interest Earnings $2,647,666

$87,754,306

Total Sources $116,954,306

*-Estimated value of state sales taxes redirected for 25 years through DRPP. Redirected funds 
are utilized to support repayment of the Hotel and Incentive Revenue Bonds shown below. 



Section B.2

Income & Expense
Proforma
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Section B.4
Project Site Ownership



Project Site 

PID 1103070004001002 
 Book 166, page 504 – 1/4/1960 
 Book 167, page 469 – 4/12/1960 
 Book 309, page 356 – 7/6/1988 

Purchased for construction of municipal parking garage 
Current use: municipal parking garage 
 
PID 1103070004001023 

 Book 309, page 356 – 6/20/1988 
Purchased for municipal parking lot 
Current use: municipal parking lot 
 
PID 1103070004001001 

 Book 755, page 226 – 11/30/2023 
Purchased for conference center development 
Current use: vacant / parking lot 
 
 
 

PID - 1103070004001002 

PID - 1103070004001001
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Executive Summary 
The primary purpose of this report is to understand the economic impact of the proposed conference center 
and hotel in Jefferson City, Missouri. The proposed facility would be an upscale, full-service hotel and 
conference center projected to include: 

 200 guest rooms,  
 36,000 square feet of meeting space including a 
15,000- to 20,000-square-foot ballroom, 

 a ground-level restaurant/bar and market, and 
 a flagship terrace-level lounge. 

The facility will be located at the southeast quadrant of 
Madison Street and East Capital Avenue and will be built in 
conjunction with a new parking garage to service both 
conference center and hotel patrons and existing 
downtown parking demand (see Exhibit 1). 

Facility construction would begin in mid-2025, lasting 
approximately 24 months and spanning three calendar 
years. During this period (2025–27), construction spending of $130 million is projected to support 588 jobs in 
Missouri, 504 of which would be in Cole County. Additionally, construction activities are projected to generate 
$255 million in total sales when supply-chain and worker spending impacts are considered, $203 million of 
which would accrue in Cole County. The rest of Missouri would also benefit from these construction activities, 
with 85 jobs and $52 million in new sales during this period.  

The conference center and hotel are projected to generate $455 million in Missouri sales during the first 10 
years of operation (2028–37), including $380 million in Cole County business sales. This spending would 
support 373 Missouri jobs on an annual basis — with most employment (333 jobs) in Cole County. When 
considered in its entirety, the combined impact of the construction and operations of the proposed 
conference center and hotel is projected to generate $710 million in Missouri sales, supporting an annual 
average of 423 jobs, during the 13-year period (2025–37). 

Background 
Interviews with the Jefferson City Convention and Visitors Bureau, Jefferson City Regional Economic 
Partnership, and business community stakeholders revealed significant demand for a modern facility capable 
of hosting multiday conferences and meetings. To access state government, statewide professional 
associations, government agencies, and private business desire to hold conferences and events in Jefferson 
City. The loss of meeting space and degrading quality of existing facilities has led many groups to move their 
events to facilities outside of Jefferson City.  

Destinations such as Kansas City, St. Louis, Branson and Lake of the Ozarks have accommodated the excess 
demand that cannot be met locally, drawing business out of Jefferson City. This facility is expected to meet 
local demand, enabling the City of Jefferson to host conferences it currently cannot accommodate. In addition 
to accommodating these events, this facility will make Jefferson City a more competitive market for attracting 
new conferences and visitors to the area.  

Exhibit 1. Project site. 
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Cole County Economic Impacts 

The conference center, hotel, and parking garage are estimated to cost $130 million to construct over a 24-
month period, assumed to begin in 2025. The facility would begin operations in mid-2027. Direct spending in 
Cole County of $19.1 million at the hotel, conference center, and from induced visitor spending is expected in 
2028 (estimates derived from analysis of the conference center market study [PDF] and data provided by 
Jefferson City officials). Annual spending will increase yearly and is projected to reach $29.6 million by 2037. 
This direct spending will spur indirect (i.e., supply-chain) and induced (i.e., worker) spending that will ripple 
through the community and Missouri to create additional benefits. 
 
The results for both phases are noted in Exhibit 2. In summary: 

 The construction phase is anticipated to create an annual average of 504 jobs in Cole County over 24-
months. This activity would support nearly $204 million in cumulative new Cole County gross sales, and $111 
million in value added (gross domestic product or GDP). 

 The operations phase is anticipated to support an annual average of 333 jobs in Cole County between 2028 
and 2037. Cumulative gross sales would increase by $380 million during the same period. The county would 
also gain $200 million in value added (GDP). 

 The combined phases would create an annual average of 372 jobs over the 13 years and $584 million in 
cumulative Cole County gross sales. Total value added (GDP) amounts to $311 million. 

 
The $311 million in value added, or GDP, represents new wealth to the community as the total sum of wages, 
profits, rents, interests and taxes that accrue over this time period (2025-37) to benefit Cole County. 

 
 

 

Figures may not sum due to 
rounding. Jobs are annual averages. 
Employment income includes wages 
and other employer compensation. 
Money figures are cumulative and in 
2024 dollars. 

Exhibit 2.  
Economic Impact — 
Cole County. 

Construction Impact Employment
Employment 

Income
Value Added

(GDP) Gross Sales
Direct 383 $72.6 M $74.2 M $133.5 M

Indirect 41 $7.7 M $13.3 M $28.7 M
Induced 80 $12.1 M $23.2 M $41.3 M

Total 504 $92.4 M $110.7 M $203.5 M

Operations Impact Employment
Employment 

Income
Value Added

(GDP) Gross Sales
Direct 259 $81.8 M $130.9 M $239.9 M

Indirect 43 $24.5 M $39.5 M $87.7 M
Induced 31 $15.5 M $29.6 M $52.9 M

Total 333 $121.9 M $200.1 M $380.4 M

Combined Impact Employment
Employment 

Income
Value Added

(GDP)
Gross Sales

Direct 287 $154.4 M $205.2 M $373.4 M
Indirect 42 $32.1 M $52.8 M $116.4 M
Induced 42 $27.7 M $52.8 M $94.1 M

Total 372 $214.3 M $310.8 M $583.9 M

2025 - 27 

2028 - 37

2025 - 37
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Direct effects represent construction activities associated with the proposed facility and the annual operation 
of the conference center and hotel. The direct activities would support 287 jobs and employment income of 
$154 million in Cole County over 13 years. Total sales, of $373 million would generate $205 million in new 
value-added wealth (GDP).  

Indirect effects estimate the impacts on supply chains needed to provide materials, equipment and services 
for the construction and operations of the conference center and hotel, along with other businesses impacted 
by additional visitor spending once the facility is open. Analysis shows supply-chain ripple effects would 
support an annual average of 42 jobs in Cole County over the 13 years and $32 million in employment income. 
Supply-chain sales of $116 million in Cole County would add $53 million in value-added wealth (GDP) during 
that time. 

Induced effects measure household spending from workers employed in the construction and operation of 
the facility, at other businesses that benefit directly from new visitor spending, and from supply chain workers. 
An annual average of 42 additional jobs would be supported by direct and indirect worker spending, providing 
nearly $28 million in employment income to Cole County workers over the 13 years. Worker purchases would 
add $94 million in sales and $53 million in value-added wealth (GDP) to the county during that time.  

Exhibit 3 highlights the top five industries in Cole County by jobs supported through either direct, indirect or 
induced spending during the operations phase. Figures are for 2037. 

Exhibit 3. Top 5 Industries, by Jobs Supported. 

 
 
Exhibit 4 estimates the cumulative taxes that would accrue to Cole County, Jefferson City, and other towns 
within the county over the 13 years (2025–37) due to the project. During that time, more than $13.8 million in 
new tax revenues are projected for local governments in the county. See the methodology section for details 
on how the economic model estimates local taxes. 
 
Exhibit 4. Fiscal Benefits to Cole County and Municipalities. 

 

 

  

 IMPLAN Industry Jobs
 Hotels and motels 113

 Full-service restaurants 100
 Other personal services 30

 Limited-service restaurants 30
 Museums, historical sites, & parks 8

County/City Fiscal Benefits (2025 - 2037)

$13,846,006
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Rest-of-Missouri Economic Impacts 
The construction and operation of the Jefferson City conference center and hotel will have spillover impacts in 
other Missouri communities. Although direct spending will occur in Cole County, some supply chain businesses 
and workers will be located or live outside the county. These rest-of-Missouri indirect and induced spending 
impacts bring employment and financial benefits to other parts of the state, as shown in Exhibit 5.  

  

 

 

Total Missouri Economic Impacts 
The economic activity due to the construction and operation of the conference center would be felt primarily 
in Cole County; however, the ripple effects would extend beyond county borders. Exhibit 6 highlights the 
expected economic impacts to Cole County and the rest of Missouri throughout the 13 years (2025-37). 

Exhibit 6. Economic Impact — Total Missouri. 
 
 
 

  

Exhibit 5.  
Economic Impact —  
Rest of Missouri. 

Figures may not sum due to rounding.  
Jobs are annual averages. Employment 
income includes wages and other 
employer compensation. Money figures 
are cumulative and in 2024 dollars. 

Construction Impact Employment
Employment 

Income
Value Added

(GDP) Gross Sales
Indirect 26 $5.7 M $9.5 M $20.5 M
Induced 58 $9.7 M $17.8 M $31.3 M

Total 85 $15.4 M $27.3 M $51.8 M

Operations Impact Employment
Employment 

Income
Value Added

(GDP) Gross Sales
Indirect 16 $9.2 M $15.2 M $30.5 M
Induced 24 $13.5 M $24.8 M $43.6 M

Total 41 $22.7 M $40.0 M $74.1 M

Combined Impact Employment
Employment 

Income
Value Added

(GDP) Gross Sales
Indirect 18 $14.9 M $24.7 M $51.0 M
Induced 32 $23.1 M $42.6 M $74.8 M

Total 51 $38.1 M $67.3 M $125.8 M
2025 - 37

2025 - 27 

2028 - 37

Construction Impact Employment
Employment 

Income
Value Added

(GDP) Gross Sales
Direct 383 $72.6 M $74.2 M $133.5 M

Indirect 67 $13.4 M $22.8 M $49.2 M
Induced 139 $21.8 M $41.0 M $72.5 M

Total 588 $107.8 M $138.0 M $255.3 M

Operations Impact Employment
Employment 

Income
Value Added

(GDP) Gross Sales
Direct 259 $81.8 M $130.9 M $239.9 M

Indirect 59 $33.7 M $54.8 M $118.1 M
Induced 55 $29.0 M $54.5 M $96.4 M

Total 373 $144.5 M $240.2 M $454.5 M

Combined Impact Employment
Employment 

Income
Value Added

(GDP) Gross Sales
Direct 287 $154.4 M $205.2 M $373.4 M

Indirect 61 $47.1 M $77.5 M $167.4 M
Induced 75 $50.8 M $95.4 M $169.0 M

Total 423 $252.3 M $378.1 M $709.7 M

2025 - 27 

2028 - 37

2025 - 37



Jefferson City Conference Center and Hotel Economic Impact Analysis  5 
 

Economic Impact Methodology  
The estimates for new jobs, employment income, value added (GDP), gross sales, and fiscal impacts were 
derived using IMPLAN, an input-output economic model. This model is widely used by development 
professionals and researchers to analyze the broader effects of business activities. IMPLAN data are updated 
annually from three main sources: the U.S. Bureau of Labor Statistics, the Bureau of Economic Analysis and the 
Census Bureau. 
 
The fiscal projections from the IMPLAN model are county-level tax revenue estimates primarily based on U.S. 
Census Bureau state-level data on sales, income, property and other taxes that are allocated to counties using 
a variety of factors. Due to this tax allocation process, IMPLAN figures should be considered a broad estimate. 
The fiscal revenue estimate was adjusted for this project to add the local 7% city lodging tax, and to subtract 
direct property taxes IMPLAN estimates because the facility would be exempt as it is proposed to be publicly 
owned and would thus be exempt from property taxes. 
 
The impact analysis was informed by interviews with Jefferson City Regional Economic Partnership (JCREP), 
Global Commercial Real Estate Services (CBRE), and other city officials. A market study (PDF) (jcrep.org/wp 
-content/uploads/2024/07/CB24US027018-1_Proposed-JC-Conference-Hotel-PUBLIC.pdf) of the conference 
center hotel, conducted by CBRE, provided key figures and the share of spending generated from induced 
demand — group activity and leisure travel sales that would not occur in Jefferson City unless the new facility 
was in operation.  
 
Induced group and leisure travel demand provides benefits to the city beyond the hotel and conference center 
sales, as travelers eat, shop, and visit other businesses and sites in the area. Average visitor spending on 
transportation, food and beverage, retail, and recreation services were informed by spending analysis 
provided by the Jefferson City Convention and Visitors Bureau. It was assumed that 75% of corporate and 
group visitor food and beverage spending would occur at the conference center hotel, sales already captured 
in the market study, and 25% of this spending would occur at other area restaurants. The leisure travel visitor 
was assumed to spend 75% of their food and beverage daily spending outside of the conference center and 
hotel, with 25% captured by the conference center and hotel restaurant. 
 
Regional Spending Effects in an Economic Model 

Economic models track the flow of spending that moves around an economy through primary relationships 
between businesses and consumers. Models consider items companies typically purchase to produce goods or 
services, where those companies are located, and how workers spend the income they earn from making 
consumer products and services. The models follow these spending patterns to understand the larger 
economic impacts that circulate within a county and to what extent income leaks out due to imports. 
Spending effects describe how a business’ final sales cause money to flow to regional supply chains and 
consumer-oriented firms to support additional jobs, wages, profits and taxes. These spending impacts can be 
broken out as direct, ripple and total effects.  
 
Direct effects include the revenue, employment income and jobs that come from selling a product or service 
for consumption. For the conference center and hotel, services include hotel room, restaurant, retail and 
rental sales. To make these sales, the owners invest in buildings, equipment and technology; buy supplies and 
services; and employ full- and part-time workers. Direct effects drive the other ripple spending effects in a 
county’s economy.  
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Ripple effects are impacts of spending that have two parts:  

 Indirect effects are impacts from supply-chain purchases. For example, a hotel buys supplies from a 
wholesaler, which purchases goods from a manufacturer. At each step in the supply chain, some purchases 
are made outside the county or state for specialized inputs or price considerations. That spending leaks out 
of the county during each cycle of purchasing. 

 Induced effects capture the household spending of individuals who own and work for the hotel, restaurants 
or suppliers. For example, the workers purchase groceries and clothing in the local economy. 

 
Total effects combine the direct effect of jobs and income from a business with the indirect effects of supplier 
and induced household spending within a county; these effects support additional employment and wealth. 
The diagram of spending flows in Exhibit 7 further illustrates the regional spending ripple effect that input-
output models like IMPLAN describe. 

Exhibit 7. Economic Model of Spending Flows: Hotel Example. 

Economic Analysis Terms  

The IMPLAN model shows how direct spending can have monetary and labor ripple effects that benefit 
businesses and workers in a community. Key spending effect figures include:  

 Gross Sales (or Gross Output) estimates the total value of all sales, including the input cost of making a good 
or service along with the money received when that product is sold for final use. 



Jefferson City Conference Center and Hotel Economic Impact Analysis  7 
 

Value Added, or Gross Domestic Product (GDP), is the value-added part of total sales that represents new 
wealth to the community. Value-added deducts the cost of goods and services from total sales to show what 
new money from final sales is left to pay wages, profits, rents, interests and taxes. 

 Employment Income, which captures wages, benefits and owner pay, are a part of the value-added impact. 
It represents all spending, including health, retirement and other benefits directed to workers, and income 
earned by proprietors. 

 Employment estimates annual average numbers of full- or part-time jobs needed for business operations. 
 
Economic Model Limitations  

Although IMPLAN is an excellent tool for understanding spending impacts, input-output models have some 
underlying limitations, including these:  

 No supply constraints: The model assumes no supply constraints on products, services or labor that would 
alter industry inputs. Although the model can be adjusted if specific constraints are known, rarely will such 
detailed industry information be available, and those constraints can change periodically depending on 
broader economic conditions. 

 Static input structure: The model is based on national and state survey information and assumes that the 
type and ratio of inputs needed by an industry are fixed. The model also assumes a constant return to scale 
and technology use. 

 Backward-linked structure: The model considers an industry’s input supply chain effects and does not 
account for forward-linkage effects. 
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n 
fro

m
 C

BR
E 

re
la

tin
g 

to
 a

ny
 s

uc
h 

ta
xe

s,
 in

te
re

st
, p

en
al

tie
s 

or
 fe

es
 im

po
se

d 
on

 C
lie

nt
, 

or
 fo

r a
ny

 a
tto

rn
ey

s’ 
fe

es
, c

os
ts

 o
r o

th
er

 e
xp

en
se

s 
re

la
tin

g 
to

 C
lie

nt
’s 

ta
x 

m
at

te
rs

. 
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. 
LI

M
IT

AT
IO

N 
OF

 L
IA

BI
LI

TY
. 

NO
TW

IT
HS

TA
ND

IN
G 

AN
Y 

PR
OV

IS
IO

N 
OF

 T
HI

S 
AG

RE
EM

EN
T 

TO
 T

HE
 

CO
NT

RA
RY

: 
(A

) 
EX

CE
PT

 T
O 

TH
E 

EX
TE

NT
 A

RI
SI

NG
 F

RO
M

 S
EC

TI
ON

 1
6,

 O
R 

SE
CT

IO
N 

17
 I

F 
AP

PL
IC

AB
LE

, I
N 

NO
 E

VE
NT

 
SH

AL
L 

EI
TH

ER
 P

AR
TY

 O
R 

AN
Y 

OF
 I

TS
 A

FF
IL

IA
TE

S,
 O

FF
IC

ER
S,

 D
IR

EC
TO

RS
, E

M
PL

OY
EE

S,
 A

GE
NT

S,
 O

R 
CO

NT
RA

CT
OR

S 
BE

 L
IA

BL
E 

TO
 T

HE
 O

TH
ER

 P
AR

TY
, F

OR
 A

NY
 L

OS
T 

OR
 P

RO
SP

EC
TI

VE
 P

RO
FI

TS
 O

R 
AN

Y 
OT

HE
R 

IN
DI

RE
CT

, 
CO

NS
EQ

UE
NT

IA
L,

 
SP

EC
IA

L,
 

IN
CI

DE
NT

AL
, 

PU
NI

TI
VE

, 
IN

DI
RE

CT
 

OR
 

OT
HE

R 
EX

EM
PL

AR
Y 

LO
SS

ES
 O

R 
DA

M
AG

ES
, 

W
HE

TH
ER

 B
AS

ED
 I

N 
CO

NT
RA

CT
, 

W
AR

RA
NT

Y,
 I

ND
EM

NI
TY

, 



Je
ff

er
so

n 
Ci

ty

H
ot

el
 &

 C
on

fe
re

nc
e 

C
en

te
r

Pr
e-

D
ev

el
op

m
en

t B
us

in
es

s 
Pl

an

Je
ff

er
so

n 
Ci

ty

H
ot

el
 &

 C
on

fe
re

nc
e 

C
en

te
r

Pr
e-

D
ev

el
op

m
en

t B
us

in
es

s 
Pl

an
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NE
GL

IG
EN

CE
, 

ST
RI

CT
 

LI
AB

IL
IT

Y 
OR

 
OT

HE
R 

TO
RT

 
OR

 
OT

HE
RW

IS
E,

 
RE

GA
RD

LE
SS

 
OF

 
TH

E 
FO

RE
SE

EA
BI

LI
TY

 O
R 

TH
E 

CA
US

E 
TH

ER
EO

F.
   

(B
) 

EX
CE

PT
 T

O 
TH

E 
EX

TE
NT

 A
RI

SI
NG

 F
RO

M
 S

EC
TI

ON
 1

6,
 O

R 
SE

CT
IO

N 
17

 I
F 

AP
PL

IC
AB

LE
, A

GG
RE

GA
TE

 
DA

M
AG

ES
 

IN
 

CO
NN

EC
TI

ON
 

W
IT

H 
TH

IS
 

AG
RE

EM
EN

T 
FO

R 
EI

TH
ER

 
PA

RT
Y 

(E
XC

LU
DI

NG
 

TH
E 

OB
LI

GA
TI

ON
 T

O 
PA

Y 
TH

E 
FE

ES
 A

ND
 C

OS
TS

 R
EQ

UI
RE

D 
HE

RE
UN

DE
R)

 S
HA

LL
 N

OT
 E

XC
EE

D 
TH

E 
GR

EA
TE

R 
OF

 T
HE

 T
OT

AL
 F

EE
S 

PA
YA

BL
E 

TO
 C

BR
E 

UN
DE

R 
TH

IS
 A

GR
EE

M
EN

T 
OR

 T
EN

 T
HO

US
AN

D 
DO

LL
AR

S 
($

10
,0

00
). 

  
(C

) 
CB

RE
 S

HA
LL

 H
AV

E 
NO

 L
IA

BI
LI

TY
 W

IT
H 

RE
SP

EC
T 

TO
 A

NY
 L

OS
S,

 D
AM

AG
E,

 C
LA

IM
 O

R 
EX

PE
NS

E 
IN

CU
RR

ED
 B

Y 
OR

 A
SS

ER
TE

D 
AG

AI
NS

T 
CL

IE
NT

 A
RI

SI
NG

 O
UT

 O
F,

 B
AS

ED
 U

PO
N 

OR
 R

ES
UL

TI
NG

 F
RO

M
 

CL
IE

NT
’S

 O
R 

AN
Y 

IN
TE

ND
ED

 U
SE

R’
S 

FA
IL

UR
E 

TO
 P

RO
VI

DE
 A

CC
UR

AT
E 

OR
 C

OM
PL

ET
E 

IN
FO

RM
AT

IO
N 

OR
 

DO
CU

M
EN

TA
TI

ON
 

PE
RT

AI
NI

NG
 

TO
 

AN
Y 

SE
RV

IC
ES

 
OR

 
RE

PO
RT

 
OR

DE
RE

D 
UN

DE
R 

OR
 

IN
 

CO
NN

EC
TI

ON
 W

IT
H 

TH
IS

 A
GR

EE
M

EN
T,

 IN
CL

UD
IN

G 
CL

IE
NT

’S
 O

R 
AN

Y 
IN

TE
ND

ED
 U

SE
R’

S 
FA

IL
UR

E,
 O

R 
TH

E 
FA

IL
UR

E 
OF

 A
NY

 O
F 

CL
IE

NT
’S

 O
R 

AN
Y 

IN
TE

ND
ER

 U
SE

R’
S 

RE
SP

EC
TI

VE
 O

FF
IC

ER
S,

 D
IR

EC
TO

RS
, 

M
EM

BE
RS

, 
PR

IN
CI

PA
LS

, 
AG

EN
TS

 O
R 

EM
PL

OY
EE

S,
 T

O 
PR

OV
ID

E 
A 

CO
M

PL
ET

E 
AN

D 
AC

CU
RA

TE
 C

OP
Y 

OF
 T

HE
 R

EP
OR

T 
TO

 A
NY

 T
HI

RD
 P

AR
TY

. 
 C

BR
E 

SH
AL

L 
HA

VE
 N

O 
LI

AB
IL

IT
Y 

W
HA

TS
OE

VE
R 

FO
R 

RE
PO

RT
S 

OR
 D

EL
IV

ER
AB

LE
S 

TH
AT

 A
RE

 S
UB

M
IT

TE
D 

IN
 D

RA
FT

 F
OR

M
. 

(D
) 

TH
E 

LI
M

IT
AT

IO
NS

 O
F 

LI
AB

IL
IT

Y 
IN

 S
UB

SE
CT

IO
NS

 1
5(

A)
 A

ND
 1

5(
B)

 A
BO

VE
 S

HA
LL

 N
OT

 A
PP

LY
 IN

 T
HE

 
EV

EN
T 

OF
 A

 F
IN

AL
 F

IN
DI

NG
 B

Y 
A 

CO
UR

T 
OF

 C
OM

PE
TE

NT
 J

UR
IS

DI
CT

IO
N 

TH
AT

 S
UC

H 
LI

AB
IL

IT
Y 

IS
 

TH
E 

RE
SU

LT
 O

F 
A 

PA
RT

Y’
S 

FR
AU

D 
OR

 W
IL

LF
UL

 M
IS

CO
ND

UC
T.
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. 
Cl

ie
nt

 s
ha

ll 
no

t 
di

ss
em

in
at

e,
 d

ist
rib

ut
e,

 m
ak

e 
av

ai
la

bl
e 

or
 o

th
er

w
ise

 p
ro

vi
de

 a
ny

 R
ep

or
t 

pr
ep

ar
ed

 
he

re
un

de
r 

to
 a

ny
 t

hi
rd

 p
ar

ty
 (

in
clu

di
ng

 w
ith

ou
t 

lim
ita

tio
n,

 in
co

rp
or

at
in

g 
or

 r
ef

er
en

cin
g 

th
e 

Re
po

rt,
 in

 
w

ho
le

 o
r 

in
 p

ar
t, 

in
 a

ny
 o

ffe
rin

g,
 i

nc
lu

di
ng

, 
bu

t 
no

t 
lim

ite
d 

to
 a

ny
 o

ffe
rin

g 
of

 t
he

 P
ro

pe
rty

 o
r 

an
y 

se
cu

rit
ie

s 
of

fe
rin

g 
as

 d
ef

in
ed

 b
y 

ap
pl

ica
bl

e 
la

w
, 

or
 o

th
er

 m
at

er
ia

l i
nt

en
de

d 
fo

r 
re

vi
ew

 b
y 

ot
he

r 
th

ird
 

pa
rti

es
) 

ex
ce

pt
 (

i) 
to

 a
ny

 th
ird

 p
ar

ty
 (

a)
 id

en
tif

ie
d 

in
 th

e 
Ag

re
em

en
t a

s 
an

 In
te

nd
ed

 U
se

r s
ub

je
ct

 to
 th

e 
te

rm
s 

an
d 

co
nd

iti
on

s 
of

 th
is 

Ag
re

em
en

t o
r 

(b
) 

ot
he

rw
ise

 e
xp

re
ss

ly
 a

ck
no

w
le

dg
ed

 in
 a

 s
ep

ar
at

e 
w

rit
in

g 
ex

ec
ut

ed
 b

y 
CB

RE
, s

uc
h 

th
ird

 p
ar

ty
 a

nd
 C

lie
nt

, s
et

tin
g 

fo
rth

 th
at

 s
uc

h 
th

ird
 p

ar
ty

 is
 a

n 
“I

nt
en

de
d 

Us
er

” 
of

 th
e 

Re
po

rt 
an

d 
pr

ov
id

in
g 

CB
RE

 w
ith

 a
n 

ac
ce

pt
ab

le
 re

le
as

e 
fro

m
 s

uc
h 

th
ird

 p
ar

ty
 w

ith
 re

sp
ec

t t
o 

su
ch

 
Re

po
rt 

or
 w

he
re

in
 C

lie
nt

 p
ro

vi
de

s 
ac

ce
pt

ab
le

 i
nd

em
ni

ty
 p

ro
te

ct
io

ns
 t

o 
CB

RE
 a

ga
in

st
 a

ny
 c

la
im

s 
re

su
lti

ng
 d

ire
ct

ly
 fr

om
 t

he
 d

ist
rib

ut
io

n 
of

 t
he

 R
ep

or
t 

to
 s

uc
h 

th
ird

 p
ar

ty
; 

(ii
) 

to
 a

ny
 t

hi
rd

 p
ar

ty
 s

er
vi

ce
 

pr
ov

id
er

 (i
nc

lu
di

ng
 a

cc
ou

nt
an

ts
, a

tto
rn

ey
s,

 ra
tin

g 
ag

en
cie

s 
an

d 
au

di
to

rs
) u

sin
g 

th
e 

Re
po

rt 
in

 th
e 

co
ur

se
 

of
 p

ro
vi

di
ng

 S
er

vi
ce

s 
fo

r 
th

e 
so

le
 b

en
ef

it 
of

 a
n 

In
te

nd
ed

 U
se

r 
an

d 
lim

ite
d 

to
 t

he
 I

nt
en

de
d 

Us
e 

of
 t

he
 

Re
po

rt 
as

 d
ef

in
ed

 i
n 

th
is 

Ag
re

em
en

t, 
or

 (
iii)

 t
o 

th
e 

ex
te

nt
 r

eq
ui

re
d 

by
 a

pp
lic

ab
le

 l
aw

, 
st

at
ut

e,
 

go
ve

rn
m

en
t r

eg
ul

at
io

n,
 le

ga
l p

ro
ce

ss
, o

r j
ud

ici
al

 d
ec

re
e.

   
(b

) 
In

 th
e 

ev
en

t C
BR

E 
co

ns
en

ts
, i

n 
w

rit
in

g,
 to

 C
lie

nt
 in

co
rp

or
at

in
g 

or
 re

fe
re

nc
in

g 
th

e 
Re

po
rt 

in
 a

ny
 o

ffe
rin

g 
or

 o
th

er
 m

at
er

ia
ls 

in
te

nd
ed

 f
or

 r
ev

ie
w

 b
y 

ot
he

r 
pa

rti
es

, 
Cl

ie
nt

 s
ha

ll 
no

t 
di

st
rib

ut
e,

 f
ile

, 
or

 o
th

er
w

ise
 

m
ak

e 
su

ch
 o

th
er

 m
at

er
ia

ls 
av

ai
la

bl
e 

to
 a

ny
 s

uc
h 

pa
rti

es
 u

nl
es

s 
an

d 
un

til
 C

lie
nt

 h
as

 p
ro

vi
de

d 
CB

RE
 w

ith
 

co
m

pl
et

e 
co

pi
es

 o
f s

uc
h 

of
fe

rin
g 

or
 o

th
er

 m
at

er
ia

ls 
an

d 
CB

RE
 h

as
 a

pp
ro

ve
d 

th
e 

in
clu

sio
n 

of
 th

e 
Re

po
rt,

 
or

 r
ef

er
en

ce
 t

o 
th

e 
Re

po
rt 

an
d/

or
 C

BR
E,

 i
n 

su
ch

 o
ffe

rin
g 

an
d 

ot
he

r 
m

at
er

ia
ls 

in
 w

rit
in

g.
  

Fu
rth

er
, 

CB
RE

’s 
co

ns
en

t 
to

 s
uc

h 
in

clu
sio

n 
of

 t
he

 R
ep

or
t, 

or
 r

ef
er

en
ce

 t
o 

th
e 

Re
po

rt 
an

d/
or

 C
BR

E,
 i

n 
an

y 
se

cu
rit

ie
s 

of
fe

rin
g 

is 
su

bj
ec

t 
to

 (
i) 

CB
RE

’s 
an

d 
CB

RE
’s 

se
cu

rit
ie

s 
co

un
se

l’s
 r

ev
ie

w
 a

nd
 a

pp
ro

va
l, 

in
 

w
rit

in
g,

 o
f 

an
y 

in
clu

sio
n 

of
 t

he
 R

ep
or

t, 
or

 r
ef

er
en

ce
 t

o 
th

e 
Re

po
rt 

an
d/

or
 C

BR
E,

 i
n 

su
ch

 s
ec

ur
iti

es
 

of
fe

rin
g;

 (
ii)

 C
lie

nt
 s

ha
ll 

no
t m

od
ify

 th
e 

Re
po

rt,
 a

ny
 s

uc
h 

in
clu

sio
n 

of
 o

r r
ef

er
en

ce
 to

 th
e 

Re
po

rt 
an

d/
or

 
CB

RE
 in

 s
uc

h 
se

cu
rit

ie
s 

of
fe

rin
g 

on
ce

 a
pp

ro
ve

d 
by

 C
BR

E 
an

d 
its

 s
ec

ur
iti

es
 c

ou
ns

el
 in

 w
rit

in
g;

 a
nd

 (
iii)

 
Cl

ie
nt

 s
ha

ll 
re

im
bu

rs
e 

CB
RE

 fo
r 

its
 o

ut
-o

f-p
oc

ke
t 

co
st

s 
an

d 
ex

pe
ns

es
, i

nc
lu

di
ng

 a
tto

rn
ey

s’ 
fe

es
, a

ris
in

g 
fro

m
 le

ga
l r

ev
ie

w
 o

f s
uc

h 
se

cu
rit

ie
s 

of
fe

rin
g 

an
d 

re
la

te
d 

m
at

er
ia

ls 
on

 C
BR

E’
s 

be
ha

lf.
   

(c
) 

In
 t

he
 a

bs
en

ce
 o

f 
sa

tis
fy

in
g 

th
e 

co
nd

iti
on

s 
of

 t
hi

s 
Se

ct
io

n 
16

 w
ith

 r
es

pe
ct

 t
o 

an
y 

pa
rty

 w
ho

 is
 n

ot
 

de
sig

na
te

d 
as

 a
n 

In
te

nd
ed

 U
se

r, 
in

 n
o 

ev
en

t 
sh

al
l t

he
 r

ec
ei

pt
 o

f 
a 

Re
po

rt 
by

 s
uc

h 
pa

rty
 e

xt
en

d 
an

y 
rig

ht
 to

 th
e 

pa
rty

 to
 u

se
 a

nd
 re

ly
 o

n 
su

ch
 R

ep
or

t, 
an

d 
CB

RE
 s

ha
ll 

ha
ve

 n
o 

lia
bi

lit
y 

fo
r s

uc
h 

un
au

th
or

ize
d 

us
e 

an
d 

re
lia

nc
e 

on
 a

ny
 R

ep
or

t. 
  

(d
) 

In
 t

he
 e

ve
nt

 C
lie

nt
 b

re
ac

he
s 

th
e 

pr
ov

isi
on

s 
of

 t
hi

s 
Se

ct
io

n 
16

, C
lie

nt
 s

ha
ll 

in
de

m
ni

fy
, d

ef
en

d 
an

d 
ho

ld
 

CB
RE

 
an

d 
its

 
af

fil
ia

te
s 

an
d 

th
ei

r 
of

fic
er

s,
 

di
re

ct
or

s,
 

em
pl

oy
ee

s,
 

co
nt

ra
ct

or
s,

 
ag

en
ts

 
an

d 
ot

he
r 

re
pr

es
en

ta
tiv

es
 

(C
BR

E 
an

d 
ea

ch
 

of
 

th
e 

fo
re

go
in

g 
an

 
“I

nd
em

ni
fie

d 
Pa

rty
” 

an
d 

co
lle

ct
iv

el
y 

th
e 

“I
nd

em
ni

fie
d 

Pa
rti

es
”)

, 
fu

lly
 h

ar
m

le
ss

 f
ro

m
 a

nd
 a

ga
in

st
 a

ll 
lo

ss
es

, 
lia

bi
lit

ie
s,

 d
am

ag
es

 a
nd

 e
xp

en
se

s 
(c

ol
le

ct
iv

el
y,

 “
Da

m
ag

es
”)

 c
la

im
ed

 a
ga

in
st

, s
us

ta
in

ed
 o

r i
nc

ur
re

d 
by

 a
ny

 In
de

m
ni

fie
d 

Pa
rty

 a
ris

in
g 

ou
t o

f 
or

 in
 c

on
ne

ct
io

n 
w

ith
 s

uc
h 

br
ea

ch
, r

eg
ar

dl
es

s 
of

 a
ny

 n
eg

lig
en

ce
 o

n 
th

e 
pa

rt 
of

 a
ny

 In
de

m
ni

fie
d 

Pa
rty

 in
 

pr
ep

ar
in

g 
th

e 
Re

po
rt.
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17
. 

In
 th

e 
ev

en
t C

lie
nt

 in
co

rp
or

at
es

 o
r r

ef
er

en
ce

s 
th

e 
Re

po
rt,

 in
 w

ho
le

 o
r i

n 
pa

rt,
 in

 a
ny

 o
ffe

rin
g,

 in
clu

di
ng

, 
bu

t n
ot

 li
m

ite
d 

to
 a

ny
 o

ffe
rin

g 
of

 th
e 

Pr
op

er
ty

 o
r a

ny
 s

ec
ur

iti
es

 o
ffe

rin
g 

as
 d

ef
in

ed
 b

y 
ap

pl
ica

bl
e 

la
w

, o
r 

ot
he

r m
at

er
ia

l i
nt

en
de

d 
fo

r r
ev

ie
w

 b
y 

ot
he

r p
ar

tie
s,

 C
lie

nt
 s

ha
ll 

in
de

m
ni

fy
, d

ef
en

d 
an

d 
ho

ld
 e

ac
h 

of
 th

e 
In

de
m

ni
fie

d 
Pa

rti
es

 h
ar

m
le

ss
 f

ro
m

 a
nd

 a
ga

in
st

 a
ny

 D
am

ag
es

 i
n 

co
nn

ec
tio

n 
w

ith
 (

i) 
an

y 
tra

ns
ac

tio
n 

co
nt

em
pl

at
ed

 b
y 

th
is 

Ag
re

em
en

t o
r i

n 
co

nn
ec

tio
n 

w
ith

 th
e 

Re
po

rt 
or

 th
e 

en
ga

ge
m

en
t o

f o
r p

er
fo

rm
an

ce
 

of
 S

er
vi

ce
s 

by
 a

ny
 I

nd
em

ni
fie

d 
Pa

rty
 h

er
eu

nd
er

, (
ii)

 a
ny

 D
am

ag
es

 c
la

im
ed

 b
y 

an
y 

us
er

 o
r 

re
cip

ie
nt

 o
f 

th
e 

Re
po

rt,
 w

he
th

er
 o

r 
no

t a
n 

In
te

nd
ed

 U
se

r, 
(ii

i) 
an

y 
ac

tu
al

 o
r 

al
le

ge
d 

un
tru

e 
st

at
em

en
t o

f a
 m

at
er

ia
l 

fa
ct

, 
or

 t
he

 a
ct

ua
l 

or
 a

lle
ge

d 
fa

ilu
re

 t
o 

st
at

e 
a 

m
at

er
ia

l 
fa

ct
 n

ec
es

sa
ry

 t
o 

m
ak

e 
a 

st
at

em
en

t 
no

t 
m

isl
ea

di
ng

 i
n 

lig
ht

 o
f 

th
e 

cir
cu

m
st

an
ce

s 
un

de
r 

w
hi

ch
 i

t 
w

as
 m

ad
e 

w
ith

 r
es

pe
ct

 t
o 

al
l 

in
fo

rm
at

io
n 

fu
rn

ish
ed

 to
 a

ny
 I

nd
em

ni
fie

d 
Pa

rty
 o

r m
ad

e 
av

ai
la

bl
e 

to
 a

 p
ro

sp
ec

tiv
e 

pa
rty

 to
 a

 tr
an

sa
ct

io
n,

 o
r (

iv
) 

an
 

ac
tu

al
 o

r a
lle

ge
d 

vi
ol

at
io

n 
of

 a
pp

lic
ab

le
 la

w
 b

y 
an

 In
te

nd
ed

 U
se

r (
in

clu
di

ng
, w

ith
ou

t l
im

ita
tio

n,
 s

ec
ur

iti
es

 
la

w
s)

 o
r 

th
e 

ne
gl

ig
en

t 
or

 in
te

nt
io

na
l a

ct
s 

or
 o

m
iss

io
ns

 o
f 

an
 I

nt
en

de
d 

Us
er

 (
in

clu
di

ng
 t

he
 f

ai
lu

re
 t

o 
pe

rfo
rm

 a
ny

 d
ut

y 
im

po
se

d 
by

 la
w

);
 a

nd
 w

ill 
re

im
bu

rs
e 

ea
ch

 I
nd

em
ni

fie
d 

Pa
rty

 f
or

 a
ll 

re
as

on
ab

le
 f

ee
s 

an
d 

ex
pe

ns
es

 (
in

clu
di

ng
 f

ee
s 

an
d 

ex
pe

ns
es

 o
f 

co
un

se
l) 

(c
ol

le
ct

iv
el

y,
 “

Ex
pe

ns
es

”)
 a

s 
in

cu
rr

ed
 i

n 
co

nn
ec

tio
n 

w
ith

 i
nv

es
tig

at
in

g,
 p

re
pa

rin
g,

 p
ur

su
in

g 
or

 d
ef

en
di

ng
 a

ny
 t

hr
ea

te
ne

d 
or

 p
en

di
ng

 c
la

im
, 

ac
tio

n,
 p

ro
ce

ed
in

g 
or

 i
nv

es
tig

at
io

n 
(c

ol
le

ct
iv

el
y,

 “
Pr

oc
ee

di
ng

s”
) 

ar
isi

ng
 t

he
re

fro
m

, 
an

d 
re

ga
rd

le
ss

 o
f 

w
he

th
er

 s
uc

h 
In

de
m

ni
fie

d 
Pa

rty
 is

 a
 fo

rm
al

 p
ar

ty
 t

o 
su

ch
 P

ro
ce

ed
in

g.
  

Cl
ie

nt
 a

gr
ee

s 
no

t 
to

 e
nt

er
 in

to
 

an
y 

w
ai

ve
r, 

re
le

as
e 

or
 s

et
tle

m
en

t o
f a

ny
 P

ro
ce

ed
in

g 
(w

he
th

er
 o

r 
no

t a
ny

 I
nd

em
ni

fie
d 

Pa
rty

 is
 a

 fo
rm

al
 

pa
rty

 t
o 

su
ch

 P
ro

ce
ed

in
g)

 w
ith

ou
t 

th
e 

pr
io

r 
w

rit
te

n 
co

ns
en

t 
of

 C
BR

E 
(w

hi
ch

 c
on

se
nt

 w
ill 

no
t 

be
 

un
re

as
on

ab
ly

 w
ith

he
ld

 o
r 

de
la

ye
d)

 u
nl

es
s 

su
ch

 w
ai

ve
r, 

re
le

as
e 

or
 s

et
tle

m
en

t i
nc

lu
de

s 
an

 u
nc

on
di

tio
na

l 
re

le
as

e 
of

 e
ac

h 
In

de
m

ni
fie

d 
Pa

rty
 fr

om
 a

ll 
lia

bi
lit

y 
ar

isi
ng

 o
ut

 o
f s

uc
h 

Pr
oc

ee
di

ng
.  
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. 

Ti
m

e 
Pe

rio
d 

fo
r 

Le
ga

l 
Ac

tio
n.

  
Un

le
ss

 t
he

 t
im

e 
pe

rio
d 

is 
sh

or
te

r 
un

de
r 

ap
pl

ica
bl

e 
la

w
, 

ex
ce

pt
 i

n 
co

nn
ec

tio
n 

w
ith

 S
ec

tio
n1

6 
an

d 
Se

ct
io

n 
17

, 
CB

RE
 a

nd
 C

lie
nt

 a
gr

ee
 t

ha
t 

an
y 

le
ga

l a
ct

io
n 

or
 la

w
su

it 
by

 
on

e 
pa

rty
 a

ga
in

st
 th

e 
ot

he
r 

pa
rty

 o
r 

its
 a

ffi
lia

te
s,

 o
ffi

ce
rs

, d
ire

ct
or

s,
 e

m
pl

oy
ee

s,
 c

on
tra

ct
or

s,
 a

ge
nt

s,
 o

r 
ot

he
r 

re
pr

es
en

ta
tiv

es
, 

w
he

th
er

 b
as

ed
 i

n 
co

nt
ra

ct
, 

w
ar

ra
nt

y,
 i

nd
em

ni
ty

, 
ne

gl
ig

en
ce

, 
st

ric
t 

lia
bi

lit
y 

or
 

ot
he

r 
to

rt 
or

 o
th

er
w

ise
, 

re
la

tin
g 

to
 (

a)
 t

hi
s 

Ag
re

em
en

t, 
(b

) 
an

y 
Se

rv
ice

s 
or

 R
ep

or
ts

 u
nd

er
 t

hi
s 

Ag
re

em
en

t o
r 

(c
) 

an
y 

ac
ts

 o
r c

on
du

ct
 r

el
at

in
g 

to
 s

uc
h 

Se
rv

ice
s 

or
 R

ep
or

ts
, s

ha
ll 

be
 fi

le
d 

w
ith

in
 tw

o 
(2

) 
ye

ar
s 

fro
m

 t
he

 d
at

e 
of

 d
el

iv
er

y 
to

 C
lie

nt
 o

f 
th

e 
Re

po
rt 

to
 w

hi
ch

 t
he

 c
la

im
s 

or
 c

au
se

s 
of

 a
ct

io
n 

in
 t

he
 

le
ga

l a
ct

io
n 

or
 la

w
su

it 
re

la
te

. 
 T

he
 t

im
e 

pe
rio

d 
st

at
ed

 in
 t

hi
s 

se
ct

io
n 

sh
al

l n
ot

 b
e 

ex
te

nd
ed

 b
y 

an
y 

in
ca

pa
cit

y 
of

 a
 p

ar
ty

 o
r 

an
y 

de
la

y 
in

 th
e 

di
sc

ov
er

y 
or

 a
cc

ru
al

 o
f t

he
 u

nd
er

ly
in

g 
cla

im
s,

 c
au

se
s 

of
 a

ct
io

n 
or

 d
am

ag
es

. 
19

. 
M

isc
el

la
ne

ou
s.

   
(a

) 
Th

is 
Ag

re
em

en
t c

on
ta

in
s 

th
e 

en
tir

e 
ag

re
em

en
t a

nd
 u

nd
er

st
an

di
ng

 o
f t

he
 p

ar
tie

s 
w

ith
 re

sp
ec

t t
o 

th
e 

su
bj

ec
t m

at
te

r h
er

eo
f. 

 T
hi

s 
Ag

re
em

en
t m

ay
 n

ot
 b

e 
am

en
de

d,
 m

od
ifi

ed
 o

r d
isc

ha
rg

ed
, n

or
 m

ay
 a

ny
 

of
 i

ts
 t

er
m

s 
be

 w
ai

ve
d 

ex
ce

pt
 b

y 
w

rit
te

n 
ag

re
em

en
t 

of
 b

ot
h 

pa
rti

es
. 

 T
hi

s 
Ag

re
em

en
t 

m
ay

 b
e 

ex
ec

ut
ed

 i
n 

co
un

te
rp

ar
ts

, 
ea

ch
 o

f 
w

hi
ch

 s
ha

ll 
be

 d
ee

m
ed

 a
n 

or
ig

in
al

, 
bu

t 
al

l 
of

 w
hi

ch
 s

ha
ll 

co
ns

tit
ut

e 
on

e 
an

d 
th

e 
sa

m
e 

in
st

ru
m

en
t. 

 A
 s

ig
ne

d 
co

py
 o

f 
th

is 
Ag

re
em

en
t 

tra
ns

m
itt

ed
 b

y 
fa

cs
im

ile
, e

m
ai

l, 
or

 o
th

er
 m

ea
ns

 o
f e

le
ct

ro
ni

c 
tra

ns
m

iss
io

n 
sh

al
l b

e 
de

em
ed

 to
 h

av
e 

th
e 

sa
m

e 
le

ga
l 

ef
fe

ct
 a

s 
de

liv
er

y 
of

 a
n 

or
ig

in
al

 e
xe

cu
te

d 
co

py
 o

f t
hi

s 
Ag

re
em

en
t f

or
 a

ll 
pu

rp
os

es
. 

(b
) 

Ne
ith

er
 p

ar
ty

 s
ha

ll 
as

sig
n 

th
is 

Ag
re

em
en

t 
in

 w
ho

le
 o

r 
in

 p
ar

t 
(o

th
er

 t
ha

n 
by

 o
pe

ra
tio

n 
of

 la
w

) 
to

 
an

y 
pe

rs
on

 o
r e

nt
ity

 w
ith

ou
t t

he
 p

rio
r w

rit
te

n 
co

ns
en

t o
f t

he
 o

th
er

 p
ar

ty
.  

Su
bj

ec
t t

o 
th

e 
fo

re
go

in
g,

 
th

is 
Ag

re
em

en
t a

nd
 a

ll 
of

 it
s 

pr
ov

isi
on

s 
sh

al
l b

e 
bi

nd
in

g 
up

on
 a

nd
 s

ha
ll 

in
ur

e 
to

 th
e 

be
ne

fit
 o

f t
he

 
pa

rti
es

 a
nd

 th
ei

r r
es

pe
ct

iv
e 

su
cc

es
so

rs
 a

nd
 p

er
m

itt
ed

 a
ss

ig
ns

. 
(c

) 
No

 c
on

se
nt

 o
r 

w
ai

ve
r, 

ei
th

er
 e

xp
re

ss
ed

 o
r 

im
pl

ie
d,

 b
y 

a 
pa

rty
 to

 o
r 

of
 a

ny
 b

re
ac

h 
or

 d
ef

au
lt,

 s
ha

ll 
be

 c
on

st
ru

ed
 to

 b
e 

a 
co

ns
en

t o
r 

w
ai

ve
r 

to
 o

r 
of

 a
ny

 o
th

er
 b

re
ac

h 
or

 d
ef

au
lt 

in
 th

e 
pe

rfo
rm

an
ce

 o
f 

an
y 

ob
lig

at
io

ns
 h

er
eu

nd
er

.  
Fa

ilu
re

 o
f a

 p
ar

ty
 to

 c
om

pl
ai

n 
or

 d
ec

la
re

 th
e 

ot
he

r p
ar

ty
 in

 d
ef

au
lt 

sh
al

l 
no

t c
on

st
itu

te
 a

 w
ai

ve
r b

y 
su

ch
 p

ar
ty

 o
f r

ig
ht

s 
an

d 
re

m
ed

ie
s 

he
re

un
de

r. 
(d

) 
Ex

ce
pt

 a
s 

he
re

in
af

te
r 

pr
ov

id
ed

, 
no

 d
el

ay
 o

r 
fa

ilu
re

 in
 p

er
fo

rm
an

ce
 b

y 
a 

pa
rty

 s
ha

ll 
co

ns
tit

ut
e 

a 
de

fa
ul

t h
er

eu
nd

er
 to

 th
e 

ex
te

nt
 c

au
se

d 
by

 F
or

ce
 M

aj
eu

re
.  

Un
le

ss
 th

e 
Fo

rc
e 

M
aj

eu
re

 s
ub

st
an

tia
lly

 
fru

st
ra

te
s 

pe
rfo

rm
an

ce
 o

f 
th

e 
Se

rv
ice

s,
 F

or
ce

 M
aj

eu
re

 s
ha

ll 
no

t 
op

er
at

e 
to

 e
xc

us
e,

 b
ut

 o
nl

y 
to

 
de

la
y,

 p
er

fo
rm

an
ce

 o
f 

th
e 

Se
rv

ice
s.

  
If 

Se
rv

ice
s 

ar
e 

de
la

ye
d 

by
 r

ea
so

n 
of

 F
or

ce
 M

aj
eu

re
, 

CB
RE

 
pr

om
pt

ly
 

sh
al

l 
no

tif
y 

Cl
ie

nt
. 

 
On

ce
 

th
e 

Fo
rc

e 
M

aj
eu

re
 

ev
en

t 
ce

as
es

, 
CB

RE
 

sh
al

l 
re

su
m

e 
pe

rfo
rm

an
ce

 o
f 

th
e 

Se
rv

ice
s 

as
 s

oo
n 

as
 p

os
sib

le
. 

 A
s 

us
ed

 h
er

ei
n,

 “
Fo

rc
e 

M
aj

eu
re

” 
m

ea
ns

 a
ny

 
ev

en
t 

be
yo

nd
 t

he
 c

on
tro

l o
f t

he
 P

ar
ty

 c
la

im
in

g 
in

ab
ilit

y 
to

 p
er

fo
rm

 it
s 

ob
lig

at
io

ns
 a

nd
 w

hi
ch

 s
uc

h 
Pa

rty
 is

 u
na

bl
e 

to
 p

re
ve

nt
 b

y 
th

e 
ex

er
cis

e 
of

 re
as

on
ab

le
 d

ilig
en

ce
, i

nc
lu

di
ng

, w
ith

ou
t l

im
ita

tio
n,

 th
e 

co
m

bi
ne

d 
ac

tio
n 

of
 w

or
ke

rs
, f

ire
, a

ct
s 

of
 te

rro
ris

m
, c

at
as

tro
ph

es
, c

ha
ng

es
 in

 la
w

s,
 c

on
de

m
na

tio
n 

of
 

pr
op

er
ty

, 
go

ve
rn

m
en

ta
l 

ac
tio

ns
 o

r 
de

la
ys

, 
na

tio
na

l 
em

er
ge

nc
y,

 w
ar

, 
civ

il 
di

st
ur

ba
nc

e,
 f

lo
od

s,
 

un
us

ua
lly

 s
ev

er
e 

w
ea

th
er

 c
on

di
tio

ns
, e

nd
em

ic 
or

 p
an

de
m

ic,
 o

r 
ot

he
r 

ac
ts

 o
f G

od
.  

In
ab

ilit
y 

to
 p

ay
 



Je
ff

er
so

n 
Ci

ty

H
ot

el
 &

 C
on

fe
re

nc
e 

C
en

te
r

Pr
e-

D
ev

el
op

m
en

t B
us

in
es

s 
Pl

an

Je
ff

er
so

n 
Ci

ty

H
ot

el
 &

 C
on

fe
re

nc
e 

C
en

te
r

Pr
e-

D
ev

el
op

m
en

t B
us

in
es

s 
Pl

an
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As
su

m
pt

io
ns

 a
nd

 L
im

iti
ng

 C
on

di
tio

ns
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or
 f

in
an

cia
l 

ha
rd

sh
ip

 s
ha

ll 
no

t 
co

ns
tit

ut
e 

Fo
rc

e 
M

aj
eu

re
 r

eg
ar

dl
es

s 
of

 t
he

 c
au

se
 t

he
re

of
 a

nd
 

w
he

th
er

 th
e 

re
as

on
 is

 o
ut

sid
e 

a 
pa

rty
’s 

co
nt

ro
l. 

(e
) 

Th
e 

pa
rti

es
 a

ck
no

w
le

dg
e 

th
at

 C
BR

E 
or

 a
n 

af
fil

ia
te

 m
ay

 b
e 

in
vo

lv
ed

 in
 re

pr
es

en
tin

g 
ot

he
r p

ar
tie

s 
in

 
re

al
 e

st
at

e 
tra

ns
ac

tio
ns

 in
vo

lv
in

g 
Cl

ie
nt

 o
r i

ts
 a

ffi
lia

te
s 

or
 in

vo
lv

ed
 in

 th
e 

ow
ne

rs
hi

p 
or

 m
an

ag
em

en
t 

of
 t

he
 P

ro
pe

rty
.  

If,
 a

t 
an

y 
tim

e,
 a

ny
 C

BR
E 

pe
rs

on
ne

l p
er

fo
rm

in
g 

th
e 

Se
rv

ice
s 

he
re

un
de

r 
ac

tu
al

ly
 

be
co

m
es

 a
w

ar
e 

th
at

 C
lie

nt
 is

 in
vo

lv
ed

 in
 a

ny
 m

at
er

ia
l w

ay
 in

 a
ny

 p
ro

po
se

d 
tra

ns
ac

tio
n 

w
he

re
by

 
CB

RE
 o

r 
an

 a
ffi

lia
te

 r
ep

re
se

nt
s 

an
y 

ot
he

r 
pa

rty
 t

o 
th

at
 t

ra
ns

ac
tio

n,
 C

BR
E 

ag
re

es
 t

o 
no

tif
y 

Cl
ie

nt
 

pr
om

pt
ly

 u
po

n 
di

sc
ov

er
in

g 
su

ch
 fa

ct
s.

  
In

 t
he

 e
ve

nt
 o

f a
 c

on
fli

ct
 b

et
w

ee
n 

CB
RE

’s 
en

ga
ge

m
en

t 
by

 
Cl

ie
nt

 u
nd

er
 t

hi
s 

Ag
re

em
en

t 
w

ith
 r

es
pe

ct
 t

o 
su

ch
 t

ra
ns

ac
tio

n 
an

d 
th

e 
ob

lig
at

io
ns

 o
f 

CB
RE

 o
r 

its
 

af
fil

ia
te

 to
 a

no
th

er
 p

ar
ty

 w
ith

 r
es

pe
ct

 to
 s

uc
h 

tra
ns

ac
tio

n,
 a

t C
lie

nt
’s 

re
qu

es
t, 

CB
RE

 s
ha

ll 
es

ta
bl

ish
 

ap
pr

op
ria

te
 i

nt
er

na
l 

pr
oc

ed
ur

es
 a

nd
 c

on
fid

en
tia

lit
y 

ba
rr

ie
rs

 t
o 

pr
ev

en
t 

an
y 

co
m

m
un

ica
tio

n 
or

 
co

llu
sio

n 
be

tw
ee

n 
th

os
e 

em
pl

oy
ee

s 
of

 C
BR

E 
or

 C
BR

E’
s 

af
fil

ia
te

s 
w

ho
 r

ep
re

se
nt

 p
ar

tie
s 

in
 s

uc
h 

tra
ns

ac
tio

ns
 in

 w
hi

ch
 s

uc
h 

a 
co

nf
lic

t o
f i

nt
er

es
t m

ay
 e

xi
st

, o
r 

Cl
ie

nt
 m

ay
 r

eq
ui

re
 th

at
 C

BR
E 

ca
nc

el
 

th
is 

as
sig

nm
en

t w
ith

 re
sp

ec
t t

o 
su

ch
 tr

an
sa

ct
io

n.
 

(f)
 

An
y 

pr
ov

isi
on

 o
f 

th
is 

Ag
re

em
en

t 
th

at
, 

by
 it

s 
la

ng
ua

ge
, 

co
nt

em
pl

at
es

 p
er

fo
rm

an
ce

 o
r 

ob
se

rv
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 b
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 b
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 t
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 b

ee
n 

tre
at

ed
 a

s 
a 

st
an

da
rd

 a
m

en
ity

 r
at
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is 

th
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ra
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 c
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 d
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 o
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, m
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 c
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r s
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ra
nd

ed
 h

ot
el

. W
hi

le
 lo

ca
l m

ar
ke

t’s
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 s

uc
h 

br
ea

ch
, r

eg
ar

dl
es

s 
of

 a
ny

 n
eg

lig
en

ce
 o

n 
th

e 
pa

rt 
of

 a
ny

 In
de

m
ni

fie
d 

Pa
rty

 in
 

pr
ep

ar
in

g 
th

e 
Re

po
rt.

 

As
su

m
pt

io
ns

 a
nd

 L
im

iti
ng

 C
on

di
tio

ns
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17
. 

In
 th

e 
ev

en
t C

lie
nt

 in
co

rp
or

at
es

 o
r r

ef
er

en
ce

s 
th

e 
Re

po
rt,

 in
 w

ho
le

 o
r i

n 
pa

rt,
 in

 a
ny

 o
ffe

rin
g,

 in
clu

di
ng

, 
bu

t n
ot

 li
m

ite
d 

to
 a

ny
 o

ffe
rin

g 
of

 th
e 

Pr
op

er
ty

 o
r a

ny
 s

ec
ur

iti
es

 o
ffe

rin
g 

as
 d

ef
in

ed
 b

y 
ap

pl
ica

bl
e 

la
w

, o
r 

ot
he

r m
at

er
ia

l i
nt

en
de

d 
fo

r r
ev

ie
w

 b
y 

ot
he

r p
ar

tie
s,

 C
lie

nt
 s

ha
ll 

in
de

m
ni

fy
, d

ef
en

d 
an

d 
ho

ld
 e

ac
h 

of
 th

e 
In

de
m

ni
fie

d 
Pa

rti
es

 h
ar

m
le

ss
 f

ro
m

 a
nd

 a
ga

in
st

 a
ny

 D
am

ag
es

 i
n 

co
nn

ec
tio

n 
w

ith
 (

i) 
an

y 
tra

ns
ac

tio
n 

co
nt

em
pl

at
ed

 b
y 

th
is 

Ag
re

em
en

t o
r i

n 
co

nn
ec

tio
n 

w
ith

 th
e 

Re
po

rt 
or

 th
e 

en
ga

ge
m

en
t o

f o
r p

er
fo

rm
an

ce
 

of
 S

er
vi

ce
s 

by
 a

ny
 I

nd
em

ni
fie

d 
Pa

rty
 h

er
eu

nd
er

, (
ii)

 a
ny

 D
am

ag
es

 c
la

im
ed

 b
y 

an
y 

us
er

 o
r 

re
cip

ie
nt

 o
f 

th
e 

Re
po

rt,
 w

he
th

er
 o

r 
no

t a
n 

In
te

nd
ed

 U
se

r, 
(ii

i) 
an

y 
ac

tu
al

 o
r 

al
le

ge
d 

un
tru

e 
st

at
em

en
t o

f a
 m

at
er

ia
l 

fa
ct

, 
or

 t
he

 a
ct

ua
l 

or
 a

lle
ge

d 
fa

ilu
re

 t
o 

st
at

e 
a 

m
at

er
ia

l 
fa

ct
 n

ec
es

sa
ry

 t
o 

m
ak

e 
a 

st
at

em
en

t 
no

t 
m

isl
ea

di
ng

 i
n 

lig
ht

 o
f 

th
e 

cir
cu

m
st

an
ce

s 
un

de
r 

w
hi

ch
 i

t 
w

as
 m

ad
e 

w
ith

 r
es

pe
ct

 t
o 

al
l 

in
fo

rm
at

io
n 

fu
rn

ish
ed

 to
 a

ny
 I

nd
em

ni
fie

d 
Pa

rty
 o

r m
ad

e 
av

ai
la

bl
e 

to
 a

 p
ro

sp
ec

tiv
e 

pa
rty

 to
 a

 tr
an

sa
ct

io
n,

 o
r (

iv
) 

an
 

ac
tu

al
 o

r a
lle

ge
d 

vi
ol

at
io

n 
of

 a
pp

lic
ab

le
 la

w
 b

y 
an

 In
te

nd
ed

 U
se

r (
in

clu
di

ng
, w

ith
ou

t l
im

ita
tio

n,
 s

ec
ur

iti
es

 
la

w
s)

 o
r 

th
e 

ne
gl

ig
en

t 
or

 in
te

nt
io

na
l a

ct
s 

or
 o

m
iss

io
ns

 o
f 

an
 I

nt
en

de
d 

Us
er

 (
in

clu
di

ng
 t

he
 f

ai
lu

re
 t

o 
pe

rfo
rm

 a
ny

 d
ut

y 
im

po
se

d 
by

 la
w

);
 a

nd
 w

ill 
re

im
bu

rs
e 

ea
ch

 I
nd

em
ni

fie
d 

Pa
rty

 f
or

 a
ll 

re
as

on
ab

le
 f

ee
s 

an
d 

ex
pe

ns
es

 (
in

clu
di

ng
 f

ee
s 

an
d 

ex
pe

ns
es

 o
f 

co
un

se
l) 

(c
ol

le
ct

iv
el

y,
 “

Ex
pe

ns
es

”)
 a

s 
in

cu
rr

ed
 i

n 
co

nn
ec

tio
n 

w
ith

 i
nv

es
tig

at
in

g,
 p

re
pa

rin
g,

 p
ur

su
in

g 
or

 d
ef

en
di

ng
 a

ny
 t

hr
ea

te
ne

d 
or

 p
en

di
ng

 c
la

im
, 

ac
tio

n,
 p

ro
ce

ed
in

g 
or

 i
nv

es
tig

at
io

n 
(c

ol
le

ct
iv

el
y,

 “
Pr

oc
ee

di
ng

s”
) 

ar
isi

ng
 t

he
re

fro
m

, 
an

d 
re

ga
rd

le
ss

 o
f 

w
he

th
er

 s
uc

h 
In

de
m

ni
fie

d 
Pa

rty
 is

 a
 fo

rm
al

 p
ar

ty
 t

o 
su

ch
 P

ro
ce

ed
in

g.
  

Cl
ie

nt
 a

gr
ee

s 
no

t 
to

 e
nt

er
 in

to
 

an
y 

w
ai

ve
r, 

re
le

as
e 

or
 s

et
tle

m
en

t o
f a

ny
 P

ro
ce

ed
in

g 
(w

he
th

er
 o

r 
no

t a
ny

 I
nd

em
ni

fie
d 

Pa
rty

 is
 a

 fo
rm

al
 

pa
rty

 t
o 

su
ch

 P
ro

ce
ed

in
g)

 w
ith

ou
t 

th
e 

pr
io

r 
w

rit
te

n 
co

ns
en

t 
of

 C
BR

E 
(w

hi
ch

 c
on

se
nt

 w
ill 

no
t 

be
 

un
re

as
on

ab
ly

 w
ith

he
ld

 o
r 

de
la

ye
d)

 u
nl

es
s 

su
ch

 w
ai

ve
r, 

re
le

as
e 

or
 s

et
tle

m
en

t i
nc

lu
de

s 
an

 u
nc

on
di

tio
na

l 
re

le
as

e 
of

 e
ac

h 
In

de
m

ni
fie

d 
Pa

rty
 fr

om
 a

ll 
lia

bi
lit

y 
ar

isi
ng

 o
ut

 o
f s

uc
h 

Pr
oc

ee
di

ng
.  
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. 

Ti
m

e 
Pe

rio
d 

fo
r 

Le
ga

l 
Ac

tio
n.

  
Un

le
ss

 t
he

 t
im

e 
pe

rio
d 

is 
sh

or
te

r 
un

de
r 

ap
pl

ica
bl

e 
la

w
, 

ex
ce

pt
 i

n 
co

nn
ec

tio
n 

w
ith

 S
ec

tio
n1

6 
an

d 
Se

ct
io

n 
17

, 
CB

RE
 a

nd
 C

lie
nt

 a
gr

ee
 t

ha
t 

an
y 

le
ga

l a
ct

io
n 

or
 la

w
su

it 
by

 
on

e 
pa

rty
 a

ga
in

st
 th

e 
ot

he
r 

pa
rty

 o
r 

its
 a

ffi
lia

te
s,

 o
ffi

ce
rs

, d
ire

ct
or

s,
 e

m
pl

oy
ee

s,
 c

on
tra

ct
or

s,
 a

ge
nt

s,
 o

r 
ot

he
r 

re
pr

es
en

ta
tiv

es
, 

w
he

th
er

 b
as

ed
 i

n 
co

nt
ra

ct
, 

w
ar

ra
nt

y,
 i

nd
em

ni
ty

, 
ne

gl
ig

en
ce

, 
st

ric
t 

lia
bi

lit
y 

or
 

ot
he

r 
to

rt 
or

 o
th

er
w

ise
, 

re
la

tin
g 

to
 (

a)
 t

hi
s 

Ag
re

em
en

t, 
(b

) 
an

y 
Se

rv
ice

s 
or

 R
ep

or
ts

 u
nd

er
 t

hi
s 

Ag
re

em
en

t o
r 

(c
) 

an
y 

ac
ts

 o
r c

on
du

ct
 r

el
at

in
g 

to
 s

uc
h 

Se
rv

ice
s 

or
 R

ep
or

ts
, s

ha
ll 

be
 fi

le
d 

w
ith

in
 tw

o 
(2

) 
ye

ar
s 

fro
m

 t
he

 d
at

e 
of

 d
el

iv
er

y 
to

 C
lie

nt
 o

f 
th

e 
Re

po
rt 

to
 w

hi
ch

 t
he

 c
la

im
s 

or
 c

au
se

s 
of

 a
ct

io
n 

in
 t

he
 

le
ga

l a
ct

io
n 

or
 la

w
su

it 
re

la
te

. 
 T

he
 t

im
e 

pe
rio

d 
st

at
ed

 in
 t

hi
s 

se
ct

io
n 

sh
al

l n
ot

 b
e 

ex
te

nd
ed

 b
y 

an
y 

in
ca

pa
cit

y 
of

 a
 p

ar
ty

 o
r 

an
y 

de
la

y 
in

 th
e 

di
sc

ov
er

y 
or

 a
cc

ru
al

 o
f t

he
 u

nd
er

ly
in

g 
cla

im
s,

 c
au

se
s 

of
 a

ct
io

n 
or

 d
am

ag
es

. 
19

. 
M

isc
el

la
ne

ou
s.

   
(a

) 
Th

is 
Ag

re
em

en
t c

on
ta

in
s 

th
e 

en
tir

e 
ag

re
em

en
t a

nd
 u

nd
er

st
an

di
ng

 o
f t

he
 p

ar
tie

s 
w

ith
 re

sp
ec

t t
o 

th
e 

su
bj

ec
t m

at
te

r h
er

eo
f. 

 T
hi

s 
Ag

re
em

en
t m

ay
 n

ot
 b

e 
am

en
de

d,
 m

od
ifi

ed
 o

r d
isc

ha
rg

ed
, n

or
 m

ay
 a

ny
 

of
 i

ts
 t

er
m

s 
be

 w
ai

ve
d 

ex
ce

pt
 b

y 
w

rit
te

n 
ag

re
em

en
t 

of
 b

ot
h 

pa
rti

es
. 

 T
hi

s 
Ag

re
em

en
t 

m
ay

 b
e 

ex
ec

ut
ed

 i
n 

co
un

te
rp

ar
ts

, 
ea

ch
 o

f 
w

hi
ch

 s
ha

ll 
be

 d
ee

m
ed

 a
n 

or
ig

in
al

, 
bu

t 
al

l 
of

 w
hi

ch
 s

ha
ll 

co
ns

tit
ut

e 
on

e 
an

d 
th

e 
sa

m
e 

in
st

ru
m

en
t. 

 A
 s

ig
ne

d 
co

py
 o

f 
th

is 
Ag

re
em

en
t 

tra
ns

m
itt

ed
 b

y 
fa

cs
im

ile
, e

m
ai

l, 
or

 o
th

er
 m

ea
ns

 o
f e

le
ct

ro
ni

c 
tra

ns
m

iss
io

n 
sh

al
l b

e 
de

em
ed

 to
 h

av
e 

th
e 

sa
m

e 
le

ga
l 

ef
fe

ct
 a

s 
de

liv
er

y 
of

 a
n 

or
ig

in
al

 e
xe

cu
te

d 
co

py
 o

f t
hi

s 
Ag

re
em

en
t f

or
 a

ll 
pu

rp
os

es
. 

(b
) 

Ne
ith

er
 p

ar
ty

 s
ha

ll 
as

sig
n 

th
is 

Ag
re

em
en

t 
in

 w
ho

le
 o

r 
in

 p
ar

t 
(o

th
er

 t
ha

n 
by

 o
pe

ra
tio

n 
of

 la
w

) 
to

 
an

y 
pe

rs
on

 o
r e

nt
ity

 w
ith

ou
t t

he
 p

rio
r w

rit
te

n 
co

ns
en

t o
f t

he
 o

th
er

 p
ar

ty
.  

Su
bj

ec
t t

o 
th

e 
fo

re
go

in
g,

 
th

is 
Ag

re
em

en
t a

nd
 a

ll 
of

 it
s 

pr
ov

isi
on

s 
sh

al
l b

e 
bi

nd
in

g 
up

on
 a

nd
 s

ha
ll 

in
ur

e 
to

 th
e 

be
ne

fit
 o

f t
he

 
pa

rti
es

 a
nd

 th
ei

r r
es

pe
ct

iv
e 

su
cc

es
so

rs
 a

nd
 p

er
m

itt
ed

 a
ss

ig
ns

. 
(c

) 
No

 c
on

se
nt

 o
r 

w
ai

ve
r, 

ei
th

er
 e

xp
re

ss
ed

 o
r 

im
pl

ie
d,

 b
y 

a 
pa

rty
 to

 o
r 

of
 a

ny
 b

re
ac

h 
or

 d
ef

au
lt,

 s
ha

ll 
be

 c
on

st
ru

ed
 to

 b
e 

a 
co

ns
en

t o
r 

w
ai

ve
r 

to
 o

r 
of

 a
ny

 o
th

er
 b

re
ac

h 
or

 d
ef

au
lt 

in
 th

e 
pe

rfo
rm

an
ce

 o
f 

an
y 

ob
lig

at
io

ns
 h

er
eu

nd
er

.  
Fa

ilu
re

 o
f a

 p
ar

ty
 to

 c
om

pl
ai

n 
or

 d
ec

la
re

 th
e 

ot
he

r p
ar

ty
 in

 d
ef

au
lt 

sh
al

l 
no

t c
on

st
itu

te
 a

 w
ai

ve
r b

y 
su

ch
 p

ar
ty

 o
f r

ig
ht

s 
an

d 
re

m
ed

ie
s 

he
re

un
de

r. 
(d

) 
Ex

ce
pt

 a
s 

he
re

in
af

te
r 

pr
ov

id
ed

, 
no

 d
el

ay
 o

r 
fa

ilu
re

 in
 p

er
fo

rm
an

ce
 b

y 
a 

pa
rty

 s
ha

ll 
co

ns
tit

ut
e 

a 
de

fa
ul

t h
er

eu
nd

er
 to

 th
e 

ex
te

nt
 c

au
se

d 
by

 F
or

ce
 M

aj
eu

re
.  

Un
le

ss
 th

e 
Fo

rc
e 

M
aj

eu
re

 s
ub

st
an

tia
lly

 
fru

st
ra

te
s 

pe
rfo

rm
an

ce
 o

f 
th

e 
Se

rv
ice

s,
 F

or
ce

 M
aj

eu
re

 s
ha

ll 
no

t 
op

er
at

e 
to

 e
xc

us
e,

 b
ut

 o
nl

y 
to

 
de

la
y,

 p
er

fo
rm

an
ce

 o
f 

th
e 

Se
rv

ice
s.

  
If 

Se
rv

ice
s 

ar
e 

de
la

ye
d 

by
 r

ea
so

n 
of

 F
or

ce
 M

aj
eu

re
, 

CB
RE

 
pr

om
pt

ly
 

sh
al

l 
no

tif
y 

Cl
ie

nt
. 

 
On

ce
 

th
e 

Fo
rc

e 
M

aj
eu

re
 

ev
en

t 
ce

as
es

, 
CB

RE
 

sh
al

l 
re

su
m

e 
pe

rfo
rm

an
ce

 o
f 

th
e 

Se
rv

ice
s 

as
 s

oo
n 

as
 p

os
sib

le
. 

 A
s 

us
ed

 h
er

ei
n,

 “
Fo

rc
e 

M
aj

eu
re

” 
m

ea
ns

 a
ny

 
ev

en
t 

be
yo

nd
 t

he
 c

on
tro

l o
f t

he
 P

ar
ty

 c
la

im
in

g 
in

ab
ilit

y 
to

 p
er

fo
rm

 it
s 

ob
lig

at
io

ns
 a

nd
 w

hi
ch

 s
uc

h 
Pa

rty
 is

 u
na

bl
e 

to
 p

re
ve

nt
 b

y 
th

e 
ex

er
cis

e 
of

 re
as

on
ab

le
 d

ilig
en

ce
, i

nc
lu

di
ng

, w
ith

ou
t l

im
ita

tio
n,

 th
e 

co
m

bi
ne

d 
ac

tio
n 

of
 w

or
ke

rs
, f

ire
, a

ct
s 

of
 te

rro
ris

m
, c

at
as

tro
ph

es
, c

ha
ng

es
 in

 la
w

s,
 c

on
de

m
na

tio
n 

of
 

pr
op

er
ty

, 
go

ve
rn

m
en

ta
l 

ac
tio

ns
 o

r 
de

la
ys

, 
na

tio
na

l 
em

er
ge

nc
y,

 w
ar

, 
civ

il 
di

st
ur

ba
nc

e,
 f

lo
od

s,
 

un
us

ua
lly

 s
ev

er
e 

w
ea

th
er

 c
on

di
tio

ns
, e

nd
em

ic 
or

 p
an

de
m

ic,
 o

r 
ot

he
r 

ac
ts

 o
f G

od
.  

In
ab

ilit
y 

to
 p

ay
 



Je
ff

er
so

n 
Ci

ty

H
ot

el
 &

 C
on

fe
re

nc
e 

C
en

te
r

Pr
e-

D
ev

el
op

m
en

t B
us

in
es

s 
Pl

an

Je
ff

er
so

n 
Ci

ty

H
ot

el
 &

 C
on

fe
re

nc
e 

C
en

te
r

Pr
e-

D
ev

el
op

m
en

t B
us

in
es

s 
Pl

an

65

As
su

m
pt

io
ns

 a
nd

 L
im

iti
ng

 C
on

di
tio

ns
 

61
 

 

or
 f

in
an

cia
l 

ha
rd

sh
ip

 s
ha

ll 
no

t 
co

ns
tit

ut
e 

Fo
rc

e 
M

aj
eu

re
 r

eg
ar

dl
es

s 
of

 t
he

 c
au

se
 t

he
re

of
 a

nd
 

w
he

th
er

 th
e 

re
as

on
 is

 o
ut

sid
e 

a 
pa

rty
’s 

co
nt

ro
l. 

(e
) 

Th
e 

pa
rti

es
 a

ck
no

w
le

dg
e 

th
at

 C
BR

E 
or

 a
n 

af
fil

ia
te

 m
ay

 b
e 

in
vo

lv
ed

 in
 re

pr
es

en
tin

g 
ot

he
r p

ar
tie

s 
in

 
re

al
 e

st
at

e 
tra

ns
ac

tio
ns

 in
vo

lv
in

g 
Cl

ie
nt

 o
r i

ts
 a

ffi
lia

te
s 

or
 in

vo
lv

ed
 in

 th
e 

ow
ne

rs
hi

p 
or

 m
an

ag
em

en
t 

of
 t

he
 P

ro
pe

rty
.  

If,
 a

t 
an

y 
tim

e,
 a

ny
 C

BR
E 

pe
rs

on
ne

l p
er

fo
rm

in
g 

th
e 

Se
rv

ice
s 

he
re

un
de

r 
ac

tu
al

ly
 

be
co

m
es

 a
w

ar
e 

th
at

 C
lie

nt
 is

 in
vo

lv
ed

 in
 a

ny
 m

at
er

ia
l w

ay
 in

 a
ny

 p
ro

po
se

d 
tra

ns
ac

tio
n 

w
he

re
by

 
CB

RE
 o

r 
an

 a
ffi

lia
te

 r
ep

re
se

nt
s 

an
y 

ot
he

r 
pa

rty
 t

o 
th

at
 t

ra
ns

ac
tio

n,
 C

BR
E 

ag
re

es
 t

o 
no

tif
y 

Cl
ie

nt
 

pr
om

pt
ly

 u
po

n 
di

sc
ov

er
in

g 
su

ch
 fa

ct
s.

  
In

 t
he

 e
ve

nt
 o

f a
 c

on
fli

ct
 b

et
w

ee
n 

CB
RE

’s 
en

ga
ge

m
en

t 
by

 
Cl

ie
nt

 u
nd

er
 t

hi
s 

Ag
re

em
en

t 
w

ith
 r

es
pe

ct
 t

o 
su

ch
 t

ra
ns

ac
tio

n 
an

d 
th

e 
ob

lig
at

io
ns

 o
f 

CB
RE

 o
r 

its
 

af
fil

ia
te

 to
 a

no
th

er
 p

ar
ty

 w
ith

 r
es

pe
ct

 to
 s

uc
h 

tra
ns

ac
tio

n,
 a

t C
lie

nt
’s 

re
qu

es
t, 

CB
RE

 s
ha

ll 
es

ta
bl

ish
 

ap
pr

op
ria

te
 i

nt
er

na
l 

pr
oc

ed
ur

es
 a

nd
 c

on
fid

en
tia

lit
y 

ba
rr

ie
rs

 t
o 

pr
ev

en
t 

an
y 

co
m

m
un

ica
tio

n 
or

 
co

llu
sio

n 
be

tw
ee

n 
th

os
e 

em
pl

oy
ee

s 
of

 C
BR

E 
or

 C
BR

E’
s 

af
fil

ia
te

s 
w

ho
 r

ep
re

se
nt

 p
ar

tie
s 

in
 s

uc
h 

tra
ns

ac
tio

ns
 in

 w
hi

ch
 s

uc
h 

a 
co

nf
lic

t o
f i

nt
er

es
t m

ay
 e

xi
st

, o
r 

Cl
ie

nt
 m

ay
 r

eq
ui

re
 th

at
 C

BR
E 

ca
nc

el
 

th
is 

as
sig

nm
en

t w
ith

 re
sp

ec
t t

o 
su

ch
 tr

an
sa

ct
io

n.
 

(f)
 

An
y 

pr
ov

isi
on

 o
f 

th
is 

Ag
re

em
en

t 
th

at
, 

by
 it

s 
la

ng
ua

ge
, 

co
nt

em
pl

at
es

 p
er

fo
rm

an
ce

 o
r 

ob
se

rv
at

io
n 

su
bs

eq
ue

nt
 t

o 
an

y 
te

rm
in

at
io

n 
or

 e
xp

ira
tio

n 
of

 t
hi

s 
Ag

re
em

en
t 

sh
al

l s
ur

vi
ve

 s
uc

h 
te

rm
in

at
io

n 
or

 
ex

pi
ra

tio
n 

an
d 

sh
al

l c
on

tin
ue

 in
 fu

ll 
fo

rc
e 

an
d 

ef
fe

ct
. 

(g
) 

If 
an

y 
pr

ov
isi

on
 o

f 
th

is 
Ag

re
em

en
t, 

or
 a

pp
lic

at
io

n 
th

er
eo

f 
to

 a
ny

 p
er

so
n 

or
 c

irc
um

st
an

ce
, s

ha
ll 

to
 

an
y 

ex
te

nt
 b

e 
in

va
lid

, t
he

n 
su

ch
 p

ro
vi

sio
n 

sh
al

l b
e 

m
od

ifi
ed

, i
f p

os
sib

le
, t

o 
fu

lfi
ll 

th
e 

in
te

nt
 o

f t
he

 
pa

rti
es

 r
ef

le
ct

ed
 in

 t
he

 o
rig

in
al

 p
ro

vi
sio

n.
 T

he
 r

em
ai

nd
er

 o
f 

th
is 

Ag
re

em
en

t, 
or

 t
he

 a
pp

lic
at

io
n 

of
 

su
ch

 p
ro

vi
sio

n 
to

 p
er

so
n 

or
 c

irc
um

st
an

ce
 o

th
er

 th
an

 th
os

e 
as

 to
 w

hi
ch

 it
 is

 h
el

d 
in

va
lid

, s
ha

ll 
no

t b
e 

af
fe

ct
ed

 t
he

re
by

, 
an

d 
ea

ch
 p

ro
vi

sio
n 

of
 t

hi
s 

Ag
re

em
en

t 
sh

al
l b

e 
va

lid
 a

nd
 e

nf
or

ce
d 

to
 t

he
 f

ul
le

st
 

ex
te

nt
 p

er
m

itt
ed

 b
y 

la
w

. 
 

Ad
de

nd
a 

©
 2

02
4 

CB
RE

, I
nc

. 

 




